AERCHANDISING MAGAZINE OF 7 HE FEED INDUSTRY |. 


HAS AMPLE WHEAT STORAGE 


F LOUR is only as uniform as the wheat from which it is 
milled. Big Jo is particular about the quality of its flour and 
has provided ample storage facilities at its mill. Here only the 
choicest wheat is stored for mixing and blending— your guar- 
antee that every sack of Big Jo Flour is up to its uniformly high 
quality standard. That is why Big Jo is always dependable and 
always produces equally good baked goods for the housewife. 


WABASHA ROLLER MILL 


WABASHA, MINNESOTA . . . US. A. 
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We're Proud 
of the Fact that 


much of the equipment for the fine 
new plant of the 


Kerkhoven Farmers Elevator 
Co., Kerkhoven, Minn. 


was furnished by us 


With such Strong-Scott equip- 
ment as Feeder, Scalper and Magnetic 
Separator; Triple Action Dry Feed 
Mixer; Baggers and Sackers; Ground 
Feed Blower System, etc. they are 
assured of efficiency, economy and 
dependability. 


View showing Scalper and Mixer. Also some of Baggers and Sackers. 


Before you build or remodel, 
get the facts about Strong-Scott 
Equipment. Send for Catalog. 


Everything for Every Mill, Elevator 
& and Feed Plant 
‘The Strong-Scott Mfg Co. 


Sor 


: Box 124 OSHKOSH, WIS. Tele. 8187 
Buildings by T. E. IBBERSON CO., Contractors, Minneapolis 
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..» Millions of 

‘pring chicks, 

reed your Feed % 
To make the Best 


CHICK STARTER & GROWER 


be sure to ude 


SMALL PROPORTIONS Vitadine 
VITADINE SUPPLIES Every poultryman knows that he must 
a oll necessary have the best feeds for the best growth. 


YOUR FEED can top all the rest if you'll 
make it with VITADINE. Mixers using it 
agree that Vitadine delivers the kind of 
performance that makes repeat sales. 

BIGGER PROFITS from adding VITA- 
DINE, too. It saves time and trouble in 
mixing — and it costs no more. Why not 
write today for all information, including 
the valuable help rendered by our Formula 
Service Department. 


COD LIVER 


* 
WHEAT GERM 


FOR VITAMIN “E” 


operly balanced min- 
alkaline suger, 
milk albumen, vitamins 
other needed ingredients. 


Vitadine is made by the makers 
of Famous Blatchford’s CALF 
MEAL and CALF PELLETS. 


Our Premium Plan 


ESTABts*SHED 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 
Wheat Gnan 
Wheat Middlingas 
Rye Middlinga 
Malt Sprouts 
Gnewens Grains 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


Ginst in... 
lodized Calcium 
Manganesed Calcium 
Pellet Machine Calcium 


lodized - Manganesed Calcium 
Free-Flowing Calcium 


To serve you better is our job. That is why 
we maintain year after year the largest and 
most complete research and control laboratory 
in our field. Our continued policy is to furnish 
dependable, uniform, and chemically stable 
products and to develop such calcium car- 
bonate items as will have a real utility to the 
feed trade. 


At this time we recommend your investigating our 
Manganesed Calcium with or without Iodine. Man- 
ganese is definitely indicated as a necessary ingre- 
dient in Laying Mash and Chick Starter. You can 
secure uniform distribution by our method at a frac- 
tion of your pre-mixing cost. 


THE CALCIUM CARBONATE CO. 


43 E. Ohio Street oo) Chicago, Illinois 
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Hygeno 
Poultry Litter 


(Process Patent 2014900) 


The Only Litter Development That 
Has Kept Pace with Modern 
Poultrymen 


POINTS OF EXCELLENCE 
Sanitary, both in substance and effect. 
Chicks won’t eat it; neither will other domestic 
fowls. 
aot and retains the heat at the brooder house 
oor. 
Absorbent; it facilitates evaporation. 
Antiseptically treated to resist germ development. 
Free from moulds and dust. 
. Relatively fireproof. 
Durable. 
Inexpensive to use. 


Write for Details and Prices 


o Ne 


A Product of 


| WE 'SPECIALIZ} Ze IN IN CONCENTRATES 
Minneapolis, Minn. Nevada, Iowa 
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It Is Your Policy to 
Give Your Customers 


MOST VALUE 
for THEIR MONEY 


Supply Them With 
The Greatest Possible 
CROP PRODUCING 
POWER 


Through the Use of 
INTERNATIONAL 


CROP PRODUCING 
FERTILIZERS 


Fertilizers are plant foods. They 
serve crops like feeds serve animals. THIS CARTOON 
Value in fertilizers is measured by 
yields, quality, or earlier maturity 
of crops, just as returns from feeds 


— and its accompanying reading matter, 
appeared in leading Farm Papers in the 


middle west last summer — and was 
are measured by milk flow, egg pro- read by — 
duction or growth. 
Over 2,000,000 Farmers 


Au De / Live Dealers and their 


are “cashing in” on the sale of this NEW, 


There can be more variations in ferti- IMPROVED, Water-Type Cattle Spray 
lizers than in feeds, because there are “From the SOY BEAN field” 

more materials available to make up DON’T BUY Cattle Spray until you have 
a given analysis. International Ferti- thoroughly investigated COW GUARD! 


lizers are particular combinations of 
plant foods for particular crops. In- 
creased acre values have increased 


the DEMAND for International Ferti- THE 

lizers, so that we built our 24th Factory WATER-TYPE 

at Chicago Heights, Ill., to serve you 

and your customers. SPRAY co. 
1128 E. 62nd Street, 


Chicago, Ill. 
FERTIIZERS Plant and Laboratory 


Deliveries from Chicago Heights, III. Homewood, IIl. 


Sales Office, Cincinnati, Ohio 
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DA* K. STEENBERGH 
Polisher 

EMii. J. BLACKY 
Editor 
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his newspaper column 


HEN a columnist refers to 
a successful business man 
in his strip we think he is 
just doing his day's work, but when 
a successful business man turns 
columnist that is news. The Co- 
operative Supply Co., Princeton, 
Ill., has in its manager, Albert A. 
Albrecht, a columnist of no mean 
ability and a man who realizes the 
advantages of news in advertising. 
“Heading the list of factors in- 
strumental to our success is our 
special type of advertising,” says 
Mr. Albrecht. “We buy about 
$400.00 worth of newspaper space 
for six months. This usually covers 
about ¥% to ¥% of one page of the 
ordinary sized newspaper. The 
upper half of the ad space is used 
for regular advertising, listing the 
different articles for sale and quot- 
ing prices. In the lower half we 
conduct a column, ‘Timely Com- 
ments and Feed Lot Facts By A. A. 
Albrecht.’ Material for this column 
is gathered and made up each 
week and in it we give cost figures 
on local feedlot records, news items 
of livestock feeders, and livestock 
sales our customers have made 
during the week. Besides the news 
we try to include something that 
will help the reader in his farm 
work, or remind him of things he 
could do to his advantage.” 


THE FEED BAG — February, 1939 


attracts farm interest 


Mr. Albrecht is putting his mes- 
sage into 7000 homes, in a form 
they like to read, at a shade over 
.2 of a cent per subscriber every 
week. “Don't let the bugaboo that 
you have to be gifted to write a 
column stop you,” he advises. “If 
yours is not elaborate, don’t worry. 
Your customer likes to read about 
the hogs his neighbor sold or the 
cattle another neighbor is prepar- 
ing for market. And you can tell 
him about it in a few simple sen- 
tences. 

“We follow up our extensive ad- 
vertising by various programs de- 
signed to further the feeling of 
good will and enliven the interest 
of the feeder,’ continues Mr. Al- 
brecht. “Once every year we con- 
duct a feeder tour. Usually about 
125 men attend this tour, which is 
instructive and provides a pleasant 
day's outing. We make three stops 
in the forenoon and three in the 
afternoon at the farms of outstand- 
ing cattle and hog feeders. The 
feeder describes his methods of 
feeding and we carry a blackboard 
with us which we use to figure out 
the feeder’s cost records and his 
net profit on the operation.” 

“Our tours are conducted under 
the assumption that all work and 
no play makes Jack a dull boy, so 
we do not confine the men too 


closely to business. We do not want 
to bore them with an unbroken 
line of feed lecture, so at each stop 
we stage a weight guessing con- 
test on the host's prize animal. The 
men take considerable interest in 
these contests and we reward the 
closest guess with a fine pocket 
knife. At noon we furnish our 
guests a free lunch. 

"For the benefit of our poultry 
raising customers we conduct feed 
demonstrations in our store. We 
show the people how proper feed- 
ing from the baby chick to the lay- 
ing hen will result in heavy egg 
production. We show them that 
right and wrong feeding is shown 
by the color and texture of the egg 
before and after it is broken. And 
we maintain the same feedlot cost 
records from feeders of our poul- 
try feed as we keep of all other 
types. Cost records are very im- 
portant, because when a feeder 
makes money and can prove it to 
himself he becomes a good cus- 
tomer.” 

Considering the insight Mr. Al- 
brecht has of the psychology of the 
feeder it can readily be under- 
stood why the Co-operative Supply 
Co. has never passed a dividend 
in the 18 years of its operation. A 
6 per cent average has been held 
over the entire time of 17 years. 


e7e 


; 


BIGGER 
HATCHES 


is necessary for biggest 
hatches —as proved by Cornell Univer- 
sity, Ohio State University, University of 
California, and other leading Agricultural Ex- 
periment Stations. The lactoflavin in the laying 
hen’s ration determines to a great extent the 


Now! 


You can handle your 
Vitamin D like the 
rest of your feed ingredients 


LACTQOFLAVIN SUPPLEMENT 


WITH NATURAL VITAMIN D 


ERE is natural Vitamin D in 

dry product form, concentrated 
from fish liver sources, added to reg- 
ular Flaydry, carrying a guarantee of 
120 A.O.A.C. chick units of Vitamin 
D per gram. 

FLAYDRY 120 answers the need of 
feed manufacturers, large and small, 
for a dependable uniform Vitamin D 
supplement in dry product form. 
Flaydry 120 lowers inventory costs, 
but can be stored without loss. 

FLAYDRY 120carriesthe B-Gcom- 
plex of milk in the same dependable 
amounts as Flaydry. Here Vitamin D 
is closely associated with milk’s water- 
soluble vitamin factors—a “natural” 
combination forthe feed manufacturer. 

Note: Mixed cars of Flaydry and 
FLAYDRY 120 offer a special oppor- 
tunity forsavings. Write for full details. 


Ell 


GROWTH - HATCHABILITY + EGG PRODUCTION 
THE BORDEN COMPANY 


ability of eggs to hatch into vigorous chicks— 
and the livability of baby chicks after hatching. 


Without enough lactoflavin in their 
diet, hens lay eggs that will not 
hatch—eggs that are accompanied by 
defects associated with the death of 
the embryo, dwarf type embryos, 
deformed down, and anemia. 

And now an experiment station has 
proved that many practical rations 
may not provide enough lactoflavin 
for biggest hatches. In tests at 
California Agricultural Experiment 
Station addition of lactoflavin to a 
typical practical diet produced 
marked increases in hatchability. 


REG .U.S.PAT. OFF 


LACTOFLAV/IN SUPPLEMENT 


Flaydry, the original lactoflavin 
supplement, contains the entire B-G 
complex of milk and provides feed 


manufacturers with a rich source of 


lactoflavin, of biologically proved 
value. Write for full information 
on how Flaydry brings to breeder 
mashes the added lactoflavin needed 
by flocks for bigger hatches. 


Special Products Division 
350 MADISON AVENUE, .NEW YORK, N. Y. 


Eastern Federation 
In Convention 


Possibility of changing the annual con- 
vention dates from the winter to the autumn 
months will be discussed by the Eastern 
Federation of Feed Merchants which is meet- 
ing at the Onondaga hotel, February 17 and 
18. It is believed that more favorable 
weather conditions in the autumn would en- 
courage a larger attendance. Members will 
be asked to vote on a change in the by- 
laws of the organization to permit such a 
change. 

Among other subjects which will be dis- 
cussed at the Syracuse convention are state 
wage and hour legislation; itinerant trucker 
menace to retailers; state control of vitamin 
carriers; Patman bill to tax chains; Metro- 
politan Milk Bargaining Agency, and ex- 
emption of consumer cooperatives from tax- 
ation. 

Speakers include Robert W. Belcher, 
United States Chamber of Commerce; Ralph 
M. Field, president, American Feed Manu- 
facturers association; Ray B. Bowden, ex- 
ecutive vice president, Grain & Feed Deal- 
ers National association, and Clifford R. 
Plumb, director of the bureau of food con- 
trol, New York department of agriculture. 

There will also be discussions from the 
floor on individual problems encountered 
by the feed merchants. Louis E. Thompson, 
secretary of the federation, is in charge of 
the program. 

A full report of the convention will be 
published in the March issue of The Feed 
Bag. 

@ FRANK S. SHEETS, president, Sheets Ele- 
vator Co., Cleveland, and his wife are en- 
joying a winter vacation on the Cat Cay 
island off the Bahamas. They are expected 
to return the first week in March. 

@ HENRY ROSS, for 32 years manager of 
the elevator operated by the Laun Lumber 
& Furniture Co., Elkhart Lake, Wis., is ill 
and confined to his home. He is 70 years 
old. 

@ MARTIN KLEMA, Franksville, Wis., is 
raising 20 hogs in a lot adjacent to his feed 
store to prove the merits of the feed he 
handles. He has been repeating this stunt 
for several years and finds it a big factor 
in building up sales of his hog rations. The 
pigs are marketed at a profit when they 
attain a weight of approximately 200 pounds. 

OPENS OWN OFFICE 

Harold A. Hendy who has been associated 
with the Cereal By-Products Co., Buffalo, 
N. Y., since 1928 has resigned and opened 
his own office at 601 Chamber of Commerce 
building. He will operate as the Hendy 
Feed Co., Inc., of which he will serve as 
president. George M. Liegl is vice presi- 
dent and Mrs. Hendy is secretary and 
treasurer. 

MEET AT TOLEDO 

The Ohio Farmers’ Grain Dealers associa- 
tion will hold its 24th annual convention at 
the Waldorf hotel, Toledo, Ohio, February 
21 and 22. Advance reservations indicate 
a record attendance. Entertainment will in- 
clude a banquet, humorous speaker, floor 
show and dancing. 
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#ATIONAL Feed Week for 
1939 will be celebrated Oc- 
tober 16 to 21, inclusive. 

Spurred on by the success of the 
event held during the same month 
for the past two years, members of 
the industry are determined to start 
their plans earlier than ever and 
eclipse all former celebrations. 
National Feed Week is sponsored 
and directed by The Feed Bag with 
the cooperation of dealers, jobbers, 
manufacturers and allied trades. 
It was first launched in 1937 and 
met with widespread approval and 
support. Last year increased inter- 
est was manifested and the unan- 
imous opinion of the trade was 
that National Feed Week should 
be made an annual event. Purpose 


of the celebration is to emphasize | 


the importance of the service which 
the feed industry renders to agri- 
culture and the close relationship 
which exists between the feed deal- 
er and the farmer. 

Last year a prize of $50.00 was 
offered to the person submitting the 
poster illustration which would best 
convey the meaning of National 
Feed Week to the general public. 
The contest will be repeated for 
1939 and entries are now wel- 
comed. The following rules, how- 
ever, must be observed: 

1. All sketches or drawings for 
poster ideas must be submitted to 
National Feed Week Headquarters, 
741 N. Milwaukee street, Milwau- 
kee, Wis. 

2. Drawings shall be in any two 
colors and not less than six inches 
high and four and one-half inches 
wide. This is a one-quarter reduc- 
tion of the actual poster which will 
be 24 inches high and 18 inches 
wide. The sketch or drawing 
should be designed if possible to 
give the effect of more than two 
colors, although only two colors 
are to be used. 

3. The person whose sketch is 
selected must agree to furnish a 
finished, full-sized drawing 24 
inches high and 18 inches wide 
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scheduled 


for october 16-21 


$50.00 offered for poster 


from which suitable engraving 
plates can be made. 

4. The contest is open to all 
persons connected with the feed 
industry or serving it, including 
employees of advertising agencies, 


Rites Fading ring GER Pais 


FEED Week last year 
was symbolized with this 
official poster. Send in 
your ideas for 1939. A 
prize of $50.00 will be 
paid for the best poster 
submitted. 


artists, advertising managers, etc. 

5. The winning poster shall be- 
come the property of The Feed Bag 
and National Feed Week Head- 
quarters with full publication and 
distribution privileges. 

Judges who will select the best 
poster from the entries submitted 
will be appointed in the near fu- 
ture. They will be men who are 
thoroughly familiar with and ac- 
tively engaged in one or more 
branches of the feed industry. 

After the official poster has been 
selected the design will be worked 


into stickers suitable for attaching 
to outgoing mail and other litera- 
ture distributed by the trade. These 
as well as the posters are to be fur- 
nished at cost. They will be ready 
for distribution well in advance of 
the National Feed Week dates. 
Last year nearly 100,000 stickers 
and more than 10,000 posters were 
utilized from coast to coast. 

Every known medium of pub- 
licity will again be employed to 
emphasize the important part 
played by the feed industry in 
serving agriculture. There will be 
a continual barrage of promotion 
released to newspapers, farm jour- 
nals, radio stations and other me- 
diums reaching the farmer and 
consumer of feeds. Material which 
a feed dealer can print in his own 
home town paper will also be fur- 
nished from National Feed Week 
Headquarters along with many 
other helps and tie-up ideas. 

Manufacturers, wholesalers, re- 
tail feed dealers and trade asso- 
ciations, as they did in previous 
years, but in far greater numbers 
are expected to get behind the 
celebration. Ideas from any of 
these groups which will enhance 
the promotion of National Feed 
Week will be welcomed. 

Announcement of the dates is 
being made earlier than usual this 
year because the magnitude of the 
1939 program requires planning 
far in advance. It is not too early, 
however, to decide to cooperate 
100 per cent in the celebration of 
National Feed Week and help in 
creating for the feed industry its 
warranted place in the sun. 

KANSAS CONVENTION | 

The Kansas Grain, Feed & Seed Dealers 
association at a recent meeting of the board 
of directors set the dates for its annual con- 
vention at Kansas City, Mo., for May 19 
and 20. J. F. Moyer, secretary, is planning 
an interesting program and anticipates a 
large attendance. 
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Two Big Profit Makers 


Tailor-Mad 

Feed 

Backed b e Feeds to Balan 

y M ce Home- ; 

ammoth FREE Gift Jubilee nap 
ampaign 


Now! Geared to 1939 
Needs 


SARGENT 


Grain Balancer 
for Poultry 


Give your poultrymen 
and make more 


balance a whole grain ration. No 


fuss oT pother. 


This simpler feeding plan appeals to 
poultrymen. esult—dealers show big 
sales increases with this popular item, 
and substantial ims i t. W 


for the facts. 


ny make one of the 
feeds in the world, 
ONCEN 


Mash, 
Turkey Feeds, and 
need. I VESTIGATE! Write for FREE 
particulars and our dealer offer- 


Make More Money 
Selling 


ARGENT 
MINRAL 
MEAT MEAL 


hog feeding territories this 
ineral and protein hog sup- 


ucts FIVE to ONE. Why no 
extra sales and profits in Your territory? 


IONERS, yet 
about the price of tankage alone. 


We help 
you 


you introduce this feed, help 
et sales started, an you up 
with intensive isi 
port doubled 
MINRAL MEAT 
year's big mo 
and special 


_ Write for facts 
introductory dealer offer. 


REE GIFTS for Dealers and Sargent Feed Users 


Sargent & 
fond celebrate their 50 years i 
Free Gift profit building 
ons a 
ag of Sargent Feeds this big 
° can SH IN 


F ad 


for all deale 

rs. Writ 

tak e for Fre . 

e advantage of this for 
ory. 


SA 
RGENT & COMPANY “Quality Feeds for Haif a Century” Des Moi 
oines, lowa 
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HOW MUCH Many of our friends are now discussing their profit or 
DO YOU EARN? 08s figures for 1938. Most feed dealers are “in the 

black” but, in a disturbingly large number of cases, the 
figures they quote are not actually “profit.” 


They have forgotten salaries for themselves, rent for owned buildings 
and depreciation on machinery and equipment. Gross figures, from which 
such items have not been deducted, are not profit. 


That's why we ask: How much do you earn? Those of you who are 
employed by corporations or cooperatives can easily answer. But few of 
the thousands of feed dealers who own and manage their own business ac- 
tually pay themselves any regular salary. 


We believe that every feed dealer should actually pay himself a salary. 
He should pay himself that salary on the same pay days he maintains for 
his employees. The salary should be large or small enough to reflect his 
actual value to the business. 


How much should a feed store manager, owner or otherwise, be paid. 
We recall one successful cooperative manager who maintains that he was 
worth from one and one-half to two times the salary of his highest paid 
employee. In general, however, the condition of the business should control 
the size of the pay check. A profit-making manager is certainly worth more 
than a loser. 


Other than to meet tax requirements, the chief purpose of an annual profit 
and loss statement is to provide a check on the business for the guidance 
of the manager and owner or owners. Unless you pay yourself a salary 
and deduct all other legitimate expense in preparing your statement, you 
can't make any factual check, you can't know whether or not you are mak- 
ing a profit. 

With proper accounting, when you do pay yourself a salary, you actually 
know your profit or loss. You really know whether or not you are a success 
or failure and whether or not to increase or decrease your salary for the 
new year. 


How much do you earn? You can’t tell unless you make your business 
pay you every pay day. 
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L. H. PATTON, JR. 


HE Northwest Retail Feed 

association, meeting at its an- 

nual convention January 16 
and 17 at Mankato, Minn., went on 
record by means of resolution in 
favor of a bill to license and there- 
by regulate itinerant truckers. The 
members instructed the secretary 
to furnish a copy of the bill to 
license truckers to every member. 
The measure is now before the 
Minnesota senate and house of 
representatives. 

The passing of the resolution 
against itinerant truckers climaxed 
one of the most successful meet- 
ings of the association in recent 
years. More than 200 persons 
gathered at the Saulpaugh hotel 
in Mankato for the seventh annual 
conclave of the organization. 

L. H. Patton, Jr., manager, Farm- 
ers & Merchants Milling Co., Glen- 
coe, Minn., was elected president 
of the association succeeding Wen- 
dell L. Ledine, Bethel Feed & Prod- 
uce Co., Bethel. M. A. De Werd, 
De Werd Feed Mills, Olivia, was 
chosen vice president. 

R. M. Serkland, Paul Klaverkamp 
and Mr. De Werd were named di- 
rectors to succeed H. L. Brings, St. 
Paul; I. J. Mueleners, Plato, and 
I. L. Tobias, Pipestone. Those di- 


passes resolution to curb 


itinerant truck operators 


rectors who remain in office in- 
clude L. J. Weidt, Minneapolis; Axel 
Larson, Barnum; Paul H. Gust, 
Henning; C. H. Harvey, Winona, 
and Herbert Spies, Preston. 

The association also voted to 
amend its constitution to permit 
the president to serve more than 
one consecutive term and to make 
past presidents of the association 
ex-officio members of the directo- 
rate with full voting power. Past 
presidents on the board will be lim- 
ited to eight. The amendment au- 
tomatically makes Mr. Ledine, E. J. 
Houle, R. Emerson and John Heyer- 
holm members of the board. 

After the usual opening speech 
by President Ledine, Secretary 
W. D. Flemming presented his an- 
nual report. He covered the finan- 
cial condition of the organization 
and told of the association fight 
for loosening of railroad shipping 
requirements. 

Mr. Flemming told how the asso- 
ciation sponsored the bill to license 
itinerant truckers and urged the 
members to get behind it in order 
to assure passage. 


Henry Swanson, well-known Clo-Trate 
salesman for White Laboratories, Inc., New- 
ark, N. J., proved his knowledge of feeds 
and feeding by getting the highest score in 
the test conducted at the convention. He 
answered 15 out of the 20 questions for a 


mark of 75. 


Wayne Fish, Minneapolis, came to the 
convention dressed in jitterbug fashion. He 
sported a new suit, brightly hued socks, and 
drove a brand new Buick car—a_ sport 
model of the latest design. 

Roy Peterson, manager feed department, 
Pillsbury Flour Mills Co., Minneapolis, left 
immediately after the convention for a trip 
to Chicago, Memphis and Dallas. 

E. F. Morris, distributor for Gorton’s cod 
liver oil in the Northwest, was busy intro- 
ducing his wife to his many friends. This 
was the first time she attended a conven- 
tion of the retail feed trade. 


Dr. T. W. Gullickson, University 
farm, St. Paul, opened the after- 
noon session of the first day by 
leading a discussion on animal 
nutrition. Those in attendance were 
given a quiz consisting of ques- 
tions on nutrition. 

The World's Poultry Congress 
also came in for its share of dis- 
cussion when L. L. Getten, man- 
ager of the produce department, 
Land o’ Lakes Creameries, Inc., 
Minneapolis, outlined the plans for 
the exposition to be held in Cleve- 
land, July 28 through August 7. 

Due to an attack of appendicitis, 
Otto Bast, Minneapolis, president 
of the Grain & Feed Dealers Na- 
tional association, was unable to 
attend and in his absence James 
A. Gould, Minneapolis, read the 
address he had prepared. 

The Wage Hour Act was dis- 
cussed by O. J. Libert, director of 
wages and hours administration 
activities in 12 states. 

The second day's session was 
opened by Lloyd Larson, Larson 
Advertising Service, Mankato. His 
address is published on page 30 of 
this issue of The Feed Bag. 

Other speakers included Law- 
rence J. Weidt, Minneapolis, who 
discussed auto engines as a source 
of power; C. H. Harvey, Winona 
Flour and Feed Co., who reported 
on a successful grand opening 
held by his firm, and Mr. De Werd, 
who discussed portable mill oper- 
ations. 

Other resolutions adopted by the 
convention in addition to the truck- 
er license endorsement were a vote 
of appreciation to retiring presi- 
dent Ledine; approval of the butter 
crusade carried on by the St. Paul 
and Mankato chambers of com- 
merce, and the endorsement of 
Frank Townsend, Minneapolis, to 
fill one of the vacancies on the 
interstate commerce commission. 
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AND MAKE WHEAT GERM OIL 
Prove Its Hatchability Values! 


A Timely Challenge to Manufacturers 
Equipped to Make a Practical Test! 


Most of the leading manufacturers and cooperatives now reinforcing their feeds 
regularly with ADM cold-pressed Wheat Germ Oil first made their own tests 
to prove to their own satisfaction its values. We invite you to do the same. With 
hatching season just starting, we invite you particularly to test wheat germs oil’s 
hatchability values. If you maintain an experimental flock try wheat germ oil 
with your own birds. If you do not, then make arrangements for a split flock 
test with one of your neighboring poultrymen. Divide a healthy flock into two 
equal lots, say of 50 birds each. Feed one group on regular rations. Feed the 
other group the recommended saturation amount of ADM cold-pressed Wheat 
Germ Oil followed by properly fortified daily rations. Mark the eggs from each 
group—give them identical incubating conditions—then check your results both 
in terms of hatching percentages and in terms of livability in the chicks. We feel 
sure your conclusions will be the same as those of others who have made similar 
tests. You will want to give your feeds the benefits 
of vitamin E enrichment. Read the terms of our 
unusual offer whereby this test will cost you nothing. 
Mail the coupon for your experimental quantity of 
ADM cold-pressed Wheat Germ Oil now! 
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@ ERNIE KRAFT, Burlington Feed Co., 
Zenda, Wis., is the anchor man for his local 
bowling team which meets at Delavan, Wis., 


every Monday night. Mr. Kraft has an av- 


erage of 191. 

—-—— 
@ WILLIAM L. MURRAY, popular feed 
dealer of Russell, Ill., left January 28 for a 
two weeks’ vacation in Florida. He was 
accompanied by his wife. 


@ MILO R. PERKINS has been appointed as 
president of the Federal Surplus Commod- 
ities Corp. and AAA associate administrator 
in charge of marketing agreement programs. 
He succeeds Jesse W. Tapp who has re- 
signed to devote himself to other interests. 
Mr. Perkins is a native of Wisconsin and 
came to the department in 1935 as assistant 
to the secretary of agriculture. 


@ RUSSELL SNYDER, for many years man- 
ager of the Flory Milling Co. branch at 


Nazareth, Pa., has taken over the business. 
——— — 
@ HUSTLER PRODUCE CO. plant, Hustler, 
Wis., was destroyed recently by fire. Loss 
was partially covered by insurance. L. L. 
Herwig, proprietor, is still undecided about 
rebuilding. 
@ WILLIAM STONE, Pearl Grit Corp., Piqua, 
Ohio, visited Milwaukee recently on a busi- 
ness trip. 
@ C. J. SPARR, salesman for the Marshfield 
Milling Co., Marshfield, Wis., died at his 
home recently after a long illness. He was 
62 years old. In 1909 Mr. Sparr organized 
the Sparr Cereal Co. which he sold and 
which became the Marshfield Milling Co. 


Be It Small or Be It Large 


IBBERSON efficiency backed by 50 years’ experience in 
building and remodeling Grain Elevators and Feed Mills of 
all sizes is your assurance of lasting satisfaction. 


The Farmers’ Elevator Co. at Stewartville, Minn., wanted 
a complete elevator, feed mill together with a complete set 
of warehouses and outbuildings for receiving and process- 
ing of grain and feeds. The above is the result of IBBERSON 


efficiency. 


Installed therein by us, is a complete line of ma- 


chinery that can be operated at highest efficiency and profit. 


Consultation Without Obligation 


Find out what IBBERSON can do for you before building or remodel- 
ing. Write today. Our book of Ibberson Built Plants will interest you. 


INNEAPOLIS. MINN. 


@ C. F. BLANK, 87, wus appointed presi- 
dent of Blank & Gottshali, Sunbury, Pa., 
milling firm, at a reorganization meeting 
held recently. 
@ JOHN CAMPANELLA has purchased the 
Jensen & Mitchell, Inc., plant at Hoboken, 
N. J., and will remodel it to serve as a ware- 
house for flour and other products which he 
distributes. 
@ DELAWARE SOYA PRODUCTS CORP. 
announces the construction of a new proc- 
essing mill with a capacity of 180,000 
bushels annually. It will be located on the 
Nanticoke river near Seaford, Del. Directors 
of the new firm are S. Rodmond Smith, 
Duane Lynn and L. W. Culver. 
- 
@ ARMADA ELEVATOR CO. plant, Armada, 
Mich., was recently destroyed by fire. 
@ JOHN JOUNO, manager feed department, 
Stratton Grain Co., Milwaukee, who has 
been ill at his home for many weeks, left 
January 29 for a vacation in Delray Beach, 
Fla. He was accompanied by his wife. 
CARLETON SMITH RETIRES 
F. Carleton Smith, vice president, Linseed 
Oil Paint Co., retired from active business, 
January 31, and is leaving for southern Cal- 
ifornia where he will make his home. He 
has been associated with the Minnesota 
Linseed Oil Paint Co. since 1911 and started 
in the business with the Armour Grain Co., 
Chicago. Mr. Smith is a past president of 
the Minneapolis Chamber of Commerce and 
has been active in the Flax Institute of the 
United States since it was formed. 
—— -- ———_ 
WHEAT IN STORAGE 
The Federal Crop Insurance Corp., through 
its manager, Leroy K. Smith, has announced 
that as of January 7, it had acquired 
3,377,496 bushels of wheat in payment of 
wheat crop insurance premiums. Most of 
the grain is stored in federally licensed 
warehouses and as far as possible adjacent 
to the areas where premium collections orig- 
inated. Minneapolis and St. Paul top the list 
with 369,696 bushels of wheat in storage. 
FARM PRODUCT OUTLOOK 
Continued increase in domestic demand 
for farm products is reported by the bureau 
of agricultural economics. Prices for grain, 
potatoes and meat animals had risen dur- 
ing December but dairy and poultry prod- 
ucts registered declines. More activity in 
the automobile industry is expected to have 
a beneficial effect on the demand for farm 
products in 1939 and building construction 
is also expected to contribute toward an im- 
proved situation. 
——— 
ED REINEMANN DIES 
Edward J. Reinemann, head of the firm, 
Edward Reinemann & Son, Reedsville, Wis., 
died of a heart attack January 17. Funeral 
services were held January 20 at the St. 
James Lutheran church and were attended 
by a host of friends from Milwaukee and 
other towns. Mr. Reinemann was 59 years 
old at the time of his death and had oper- 
ated his business since 1908. He was one 
of the largest country shippers of grain in 
the Middle West. His son, Clifford, will 
continue the business. 
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cives other merchants 


and boosts own sales 


OE FLYNN, manager of the 
Farmers Supply store, Trinway, 
Ohio, has boosted feed sales 

more than 40 per cent by giving 
free advertising space to town mer- 
chants. Flynn takes advantage of 
the fact that a farmer's shopping 
time is limited, and that current 
bargains in town stores are often 
overlooked because the rural shop- 
per was not aware they existed. 
With the idea of a better means 
of contact in mind, Flynn placed a 
20x24 inch placard on his counter 
and invited local merchants and 
business men to list upon it odd 
and sundry bargains most likely to 
appeal to farmers. The invitation 
brought advertising from ten stores, 
and farmers soon got the habit of 
calling to inspect the board. In 
exchange for the service, the mer- 
chants gave the feed dealer some 
qood publicity and within 30 days 
Flynn was bringing in business 
from practically every section of 
his territory. 

Typical advertising on the pla- 
card is arranged thus: 

“It is common,” Flynn declared, 
“for a farmer to finish an after- 
noon’s shopping, then inquire about 
some article that had been spe- 
cially featured on that particular 
day. The feed merchant receives 
most of these inquiries because it 
is invariably the rule among farm- 
ers to visit the feed store, the last 
point on his shopping list before 
going home. It finally occurred to 
us that a change from this habit 
would improve our financial con- 
dition as well as the farmer's, and 
about six months ago we set out 
with an effort to get folks to visit 
our store the first place upon their 
arrival in town. 

“We put the idea to work by ask- 
ing town business men to list with 
us sundry items which might not 
fit well in general advertising but 
which would interest rural shop- 
pers. It was easy to get plenty of 
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this advertising, and to accommo- 
date as many as possible we al- 
lowed but one line of space to each 
merchant per week. Only season- 
able items could be listed, and 
each advertiser was required to 
change his message at the close of 
the week. We assumed no respon- 
sibility for the listings and no 
charge was made. 

“The plan had the desired effect. 
Farmers began coming to us soon 
after their arrival in town, and 
after allowing time for inspecting 
the placard, we approached with 
the suggestion of an immediate 


feed order while the caller had 
ample time to examine our stock 
and discuss his feeding plans. 
This practice soon resulted in larger 
orders, and we were especially 
pleased to notice that most of these 
early-in-the-day sales were cash. 

“Local business men to whom 
we give advertising space nat- 
urally cooperate by speaking a 
good word for us among town 
folks who own dogs and pets which 
require stock from a feed store, 
and they also encourage rural pat- 
ronage to send their feed require- 
ments our way. 


... And, | see a dark man entering your life.” 
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MICHIGAN 


B. F. Allen, who operates a feed mill at 
Cement City, has purchased the coal busi- 
ness of L. W. Burroughs of that town. 

Armada feed mill, Armada, was recently 
destroyed by fire with a loss of $6,000. The 
business was owned by Orvy Hulett, Sr., 
and Floyd Finch. 

Bangor Fruit Exchange has purchased the 
Church Bros. grain, feed and coal business, 
Bangor. 

Dutton Sweetfeed mill, Grand Rapids, has 
reopened for business with Pastoor & Hut- 
tema Bros. as proprietors. 

Acorn Chick, Feed & Equipment Co., Royal 
Oak, was formally opened for business, 
January 21. The firm is capitalized for 


in 1939! 


for 1939. 


Name 


What a program! 
Wayne dealer—to give him a close and valuable con- 


tact with the chick raisers of the locality, and to help 
him increase his feed business. 


STARTING MASH SALES .. 
(Wayne Introductory Offer) doubled starting mash 
sales for hundreds of dealers last season . . . It can 
increase your sales greatly in 1939. 


Inc., Fort Wayne, Indiana 


Send details on your feed 
store sales promotion program 


$50,000 and E. W. Carstens is manager. 

Smyrna grist mill and dam in Otisco 
township have been purchased by Mr. and 
Mrs. Harry Hyde, Ithaca. Abstract of the 
property dates back to 1841. 

Hilbert seed store, Wayland, was par- 
tially destroyed in a recent fire. Loss was 
placed at $2,000. 

Little Bros., Vicksburg, have remodeled 
their feed plant and added new grinding 
and mixing equipment. G. R. Little is man- 
ager. 


@ MAURICE R. MANEY, formerly with the 
Midwest Elevator Co., Indianapolis, has 


taken a position as grain solicitor for the 
Eastern Grain Elevator Corp., Buffalo. 


Planned to build sales for the 


_ ALL-AMERICAN CHICK POLL ... A Wayne 
promotion that gives the Wayne dealer a close and 
valuable contact with the chick raisers in his locality, 
early in the season! 


The 'W.LO. 


THIRD ANNUAL WAYNE CHICK GROWING 
DERBY, with $5,000.00 in merchandise prizes, is 
conducted to help you sell more Wayne Chick Starter, 
by encouraging your customers to feed more of it. 


Again we say . .. you can WIN WITH WAYNE 


Address. 


Pacific Group Meets 
On February 22 


Pacific Northwest Feed Association, Inc., 
will hold its annual convention at the New 
Washington hotel, Seattle, Wash., February 
22. Floyd Oles, executive secretary and 
manager of the organization, anticipates a 
record attendance and is directing the pro- 
gram. 

General Albert H. Beebe, who is well 
versed in politics and taxation, will be one 
of the principal speakers on current gov- 
ernment activities. Fundamentals of soil 
productivity will be discussed by Prof. L. C. 
Wheeting, Washington State college. His 
talk will be of special interest to the many 
dealers handling fertilizer. 

Proposed trucking legislation will also be 
brought up for open discussion. ‘This asso- 
ciation,” Mr. Oles said, “is not seeking to 
impose special burdens on truckers but 
simply to require that truckers carry the 
burdens, maintain the standards, pay the 
wages, work the hours, pay the taxes and 
licenses and maintain the quality standards 
and honest dealings that are required of all 
legitimate dealers. Our proposed legislation 
will be designed toward this end.” 

MARRIED IN IOWA 

Eldon Roesler, advertising manager of 
The Feed Bag, and Miss Eileen Carlson 
were married at Dubuque, Ic., January 21 
and spent part of their honeymoon attend- 
ing the annual convention of the Indiana 
Grain Dealers association at Indianapolis. 
Mr. Roesler is a graduate of the Marquette 
university college of journalism, Milwaukee, 
and has been associated with The Feed Bag 
for the past three years. The bride is a 
native of Stambaugh, Mich. 

OHIO 

W. C. Hoffman, Homeworth, has leased 
the three-story building formerly used as a 
warehouse by Telling Belle-Vernon Co. at 
Wellington and will open a feed and grain 
establishment. 

Woodrow Kerns, 26, associated with his 
father, C. E. Kerns, in the feed mill business 
at Belle Center died recently after an illness 
of six months. 

Charles Andrew Graef, proprietor of the 
Troy feed mills, Troy, died recently of a 
heart attack. He was 51 years old. 

C. A. Pence who operates a grain eleva- 
tor at Hebron has installed a Sidney spe- 
cial mixer. 

Farmers Granary Co., Van Wert, an es- 
tablished firm, has been incorporated with 
a capital stock of $20,000. Incorporators 
are Oscar J. Veiker, G. D. Steman* and 
Jesse A. Steman. 

Tiffin Farmers Exchange, Tiffin, has 
changed its name to the Tiffin Farmers Co- 
operative, Inc. The firm also operates ele- 
vators at Swander Station and Bloomville. 
Albert Horn is manager. 

A. C. Hoffman was reelected president of 
the Toledo Board of Trade, Toledo, at the 
recent annual meeting. Other officers re- 
tained for another term were George R: 
Forrester, first vice president; W. H. Apple- 
gate, second vice president; W. A. Board- 
man, treasurer, and A. E. Schultz, secretary. 


THE FEED BAG — February, 1939 


pret qniPs | 

= 

| CONGRESS YO 

\ 
cnic® CAN 7 MIS: 0 

gates 
prizes 

new | 
pv gints® 
most 


designed for feed handling and 


Merchandising 


HE fire which destroyed the 
old plant of the New London 
Farmers Exchange, New Lon- 
don, Wis., last Labor day turned 
out to be a blessing in disguise. 
Undaunted by this calamity the 
firm decided to continue to serve 
its community on a bigger and 
better scale and on December 17 
opened its new grain elevator and 
feed mill. All the latest equipment 
and developments in elevator de- 
sign have been employed in this 
modern plant, designed and built 
by the T. E. Ibberson Co., Minne- 
apolis. 
The new elevator has approxi- 
mately twice the capacity of the 


old. It has a total of 16 bins of 
cribbed construction and is equip- 
ped with one main receiving leg 
for taking grain which is dumped 
into the pit from wagons or trucks, 
from whence it is elevated and dis- 
tributed to the various bins. 

There is a scale in the driveway 
for weighing the incoming loads 
and a hopper scale inside the plant 
which can be used either for re- 
weighing the grain in the house or 
for weighing out loads for ship- 
ment. 
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In the mill room of the new struc- 
ture is a Strong-Scott pneumatic 
type attrition mill. This machine is 
so equipped that the feed is blown 
to the top of the plant by a fan 
and distributed by a collector to 
the various bins for processing. 
This is a self-contained unit de- 
signed to promote greater effi- 
ciency. 

After the feed is ground and dis- 
tributed to the bins it can be di- 
rected with controls into a Strong- 
Scott l-ton horizontal batch mixer 
and sacked direct for distribution. 

The plant is also equipped for 
cracking and grading corn for feed. 
Located on the work floor of the 
feed plant is a Clipper cleaner for 
purging all types of field seed and 
grain. Under the work floor is a 
cob crusher which receives corn 
on the cob and crushes it for the 
grinder. The plant also has a corn 
sheller for shelling ear corn. This 
machine is located in the main pit 
and the shelled corn goes to the 
main elevator leg for elevation and 
distribution to the various bins. 

An air compressor and tank for 
cleaning and sweeping which facil- 
itates good housekeeping is also 
provided. A safety manlift runs 
from the work floor to the cupola. 

In designing the plant particular 
attention was paid to merchandis- 
ing. The front side of the building 
is occupied by a large store and 
office section with a full basement 
beneath. A hot air furnace located 
in the basement furnishes heat for 
the store and office building and 
also for the main mill room. The 
store and office building is divided 
into a private office, a large sales 
room and a lavatory. 

Walls of the office are finished 
in stained and varnished plywood 
panels which give a neat appear- 


NOTE the special arrangement 
of this plant which gives front 
position to the sales and dis- 
play section with grain eleva- 
tor and feed mill in the rear. 
At the lower left is an interior 
view showing the feed mill 
room layout. 


ance. Two large windows provide 
ample facility for displays. The 
main mill room is painted in white 
enamel which pleases the custom- 
ers and insures cleanliness in all 
products purchased from the firm. 
Galvanized iron is used for cover- 
ing the roof and outside walls of 
the plant. Ample storage is pro- 
vided by a large warehouse. 

The New London Farmers Ex- 
change is an organization of farm- 
ers in the New London, Wis., area 
and is owned by 85 stockholders 
and operated by a manager and 
board of directors. Serving as 
manager is B. M. Crain. Rudolph 
Ploetz is president, George Krause 
is vice president and William Ma- 
rasch is secretary. 

After the fire last Labor day 


which destroyed the original 50- - 


year-old plant, the directors and 
stockholders met and decided that 
a modern and fully efficient estab- 
lishment was necessary to success- 
fully serve the community. Stand- 
ing as a monument to their judg- 
ment, the new plant is the pride 
and joy of the surrounding coun- 


At the grand opening which was 
held December 17, more than 600 
farmers gathered to inspect the 
new building. Lunch with coffee 
was served at noon followed by cn 
address delivered by Mayor Went- 
land of New London. More than 
175 merchandise prizes were dis- 


tributed beginning at 3 p. m. 
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Cant 
Hatch 
HALF 


The egg makes the chick — and 
Nature is a fussy dame! A whole 


chick or none, says she, and the same 
goes for eggs for hatching. 


Nutritional completeness is the most 
commonly neglected cause of poor 
hatchability — and the most easily 


corrected. Undeveloped embryos, 
chicks dead in the shell, weak chicks—usually mean the lack of some essential element in the egg when 
it is laid—and this traces right back to the breeding mash. 


Dry skim milk plays an important part in making a breeding mash nutritionally complete. It provides 


flavin and other vitamins. the highest quality protein used in feed and uniform highly available cal- 
cium and phosphorus—four important factors as only milk supplies them. 


Quite important to the poultryman. also, is the fact that a good breeding mash is the best laying mash. 
Its natural completeness results in maximum yield of the finest eggs for human food. 


Be sure your breeding mash has what it takes to put the kick in the chick. Be sure of its completeness. 
Our Feed Service Department will be glad to help you on such questions, without obligation. 


AMERICAN DRY MILK INSTITUTE, INC. 


221 N. LA SALLE STREET CHICAGO, ILL. 
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HE E. H. FELTON CO., Indi- 

anola, Ia., gets good results 

from its advertising by featur- 
ing actual photographs of its cus- 
tomers and their poultry flocks, 
dairy herds, or hog lots in local 
newspaper space and circulars. 
The idea pleases patrons, makes 
them feel significant and wins them 
permanently to the brands of feeds 
which the firm handles. 


THE Felton plant 
at Indianola, la. 


like to see their 


Just recently G. F. Felton, who is 
manager of the company, had his 
service man visit an outstanding 
feeder. The farmer had raised a 
fine litter of hogs and before leav- 
ing, the store’s representative asked 
him to pose for a picture. A week 
later the photo appeared in an ad- 
vertisement which read: 

“A few days ago when one of 
our service men visited the Ledlie 
farm near Carlisle he found Mr. 
Ledlie checking up on his self- 
feeders to see if there was suffi- 
cient Felton feed for the 200 hogs 
he is fattening for market. 

“As Mr. Ledlie says, it is surpris- 
ing how little Felton feed it requires 
to balance his home grown grains. 
Of course, after all it does feed 
twice as far as ordinary tankage 
and Warren county feed lot rec- 
ords are proving every day that it 
is without doubt the most econom- 
ical balancing ration for building 
pork on the market today.” 

To say that the farmer was 
pleased would be putting it mildly. 
And several neighbors, envious of 
the success he was having with 
his hogs, came to the store to in- 
quire about Felton’s brand of feed 
and to place substantial orders. 

“Using actual photographs of 
customers in our newspaper adver- 
tising and circulars has proved far 
Superior to any promotion we have 
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ever used,” E. H. Felton said. “It 
isn't often that country folks see 
themselves in print and they cer- 
tainly appreciate our idea. The 
gratifying thing about the plan is 
that it pulls business for us.” 

Credit is watched with an eagle 
eye at the Felton stores. Whenever 
a charge order is made out the 
date on which the customer prom- 
ises to pay is plainly indicated, 
and when the time arrives request 
for payment is made by mail or 
personal call. Persistent follow-ups 
are the rule if the delinquent fails 
to keep his promise. This method 
has enabled the Felton’s to keep 
their credit losses down to a neg- 
ligible figure. 

“Thirty-six years have passed,” 
said Mr. Felton in reminiscing 
about business, “since 1903 when 
my father, the late Z. T. Felton, 
opened the first feed store in New 
Virginia with a single mixed car- 
load of bran, shorts and linseed oil 
meal. Since that time, tankage, 
commercial balanced rations, soy- 
bean meal, etc., have all come into 
prominence and I have seen this 
one car beginning expand into 
more than 100 cars in a single 
year. 

“We try to live up to our slogan 
of ‘Everything in Feeds at Felton’s.’ 
We do custom grinding and mix- 
ing and merchandise all kinds of 


grain and seeds. Our merchandis- 
ing policy is to go in strong for 
feed lot tests and records of out- 
standing farmers or human interest 
stories regarding them.” 

The first Felton feed store opened 
its doors at New Virginia, Ia., in 
1903. It was operated until 1933 
when it was consolidated with the 
Indianola business which had 
been opened in 1927. The Felton’'s 
thus serve Warren and adjoining 
counties from two stations. 

Active management today is in 
the hands of the third generation 
with Glenn Felton as manager and 
Jack Felton in charge of country 
service and resale work. Both are 
sons of E. H. Felton, senior member 
of the firm, who started working 
in his father’s feed store evenings 
after school when he was 13 years 
old. He is now serving as a mem- 
ber of the Iowa board of control 
of state institutions. 


@ VIRGIL LOY warehouse and feed mill, 
Stit-er, Wis., was destroyed by an explosion 
and fire January 12. Loss was estimated 
at $7,000. 
@ N. J. LAUGHLIN and R. E. McDaniel, Ce- 
darville elevator, have opened a feed store 
at Urbana, Ill., under the name M & L feed 
store. 
@ WILLIAM HYZER & SONS, Franklin, 
N. Y., entertained their customers at a roast 
beef dinner held at the Masonic hall, Jan- 
uary 20. More than 240 persons attended. 
@ C. E. BRUCE has purchased the feed mill 
and business at Van Etten, N. Y., formerly 
operated by Tioga Mills, Inc., Waverly, 
@— —_ 
@ CHARLES C. HAMMER, for many years 
associated with Albert Dickinson Co., has 
joined the sales staff of Ryde & Co., Chi- 
cago, manufacturers of feeds and feed 
specialties. “Charlie,” as he is popularly 
known, will handle a section of the Illinois 
territory for the firm. 
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item in 1939 feed sales if the 

results of a recent survey by 
the International Baby Chick asso- 
ciation are a criterion. And the 
parade of poultry feed sales seems 
scheduled to swing into high gear 
earlier than usual due to an open 
winter in many sections of the 
country. 

Reports indicate that a large 
number of hatchery operators are 
setting their chicks early to enable 
them to fill orders now on file. The 
belief is general throughout the in- 
dustry that the baby chick season 
this year will open anywhere from 
two to three weeks earlier than 
usual because of open’ weather 
conditions. In addition, the major- 
ity of hatcheries have better ad- 
vance inquiries and better advance 
orders than in recent years. 

Comments from all sections of 
the country are favorable both 
from the standpoint of chick de- 
mand and flock selling value. 
Present indications point to a good 


p== feed should be a big 


selling market and as a result 
hatchery men will be in a better 
position to buy more and better 
feed. 

The survey in the central section, 
including Illinois, Indiana, Mich- 
igan and Ohio, reveals that hatch- 
ery men in this area are expecting 
a much better year than in 1938. 

The total hatching capacity of 
the 91 hatcheries reporting from 
these states was listed as 8,863,057 
chicks. Several of the hatcheries 
report increased capacity this year 
and on the average for the 91 firms 
the increased hatch will be 2,000 
chicks per plant. 

Seventy hatcheries in these states 
in 1938 reported a total of 21,184,094 
chicks sold with an average per 
operator of 302,628 chicks. The 
1937 average was only 221,000 per 
plant. 

Advance booking prices reported 
by these hatcheries are also over 
those of a year ago. Light breeds 
are listed at $8.98 per 100 com- 
pared to a 1938 price of $8.95. The 


average price for heavies is $9.51 
per 100 as against $9.35 in 1938. 

Hatcheries in this area report an 
advance booking through April of 
951,020 chicks. Of the total, 31 
hatcheries report an increased ad- 
vance booking over last year, 51 
report the same and only four less. 
Five did not report. 

A total of 108 hatcheries reported 
from Iowa, Minnesota, Missouri, 
Kansas, Nebraska, Colorado, North 
Dakota, South Dakota and Wiscon- 
sin. This territory reports only a 
limited increase in hatching ca- 
pacity which is probably attributed 
to the fact that sales in 1938 were 
not as successful as in some other 
sections of the country. 

Ninety-four plants in this area 
report no increase in hatching ca- 
pacity while 14 indicate increases 
totaling 364,000 chicks. Eighty- 
eight hatcheries which reported 
their 1938 sales show that they dis- 
posed of 18,299,758 chicks or an 


(Continued on Page Thirty-seven) 
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UNINTERRUPTED FORCES 


the primary force which gives a 
product its right to leadership, 
is when that product best ful- 
fills the purpose it serves. 


this force, without interruption, 
has been at work for pilot 
brand oyster shell since the 
first bag was sold. 


the outstanding position in its 
field has long been undisputed. 


uninterrupted advertising has 
supported pilot brand quality 
and its dealers over this same 
long period. 


every day throughout 1939 
these same forces will be at 
work increasing pilot brand 
leadership and dealer profits. 


magazines and radio are being 
used throughout the nation. 


CORPORATION 


Pershing Building 3615 Olive St. 


OYSTER SHELL PRODUCTS 


New Rochelle, N.Y. - London, Eng. - St. Louis, Mo. 
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EETING in joint session with 
the Farmers Elevator Mutual 
Insurance association, the Farmers 
Elevator Service Co. and the Iowa 
Cooperative Grain Co., the Farm- 
ers Grain Dealers association of 


arm 


program details 


Iowa held its 35th annual conven- 
tion January 24, 25 and 26 at the 
Hotel Savery, Des Moines, Ia. 
Featured by a grain grading 
school and an abundance of prom- 


NEEDED PLANT-FOODS 


Bags You Get 


EXTRA MINERALS 


MAGNESIA... 


ITROGEN .. The kind and quantity to 
give the crop a quick start and keep it 


growing. 


HOSPHORIC ACID . . Ample Super- 
phosphate to boost the yield. 


OTASH .. To insure healthy, vigorous 


plants. 


AGNESIA . . Sufficient to insure that 


mixtures are non-acid forming. 


XPERIENCE .. 35 million tons back of 


every bag. 


Agents Wanted 


VirciINiA-CaROLINA CHEMICAL Corp. § 
EAST ST.LOUIS, ILL. 


inent speakers, the meeting — at- 
tracted a registration of 850 per- 
sons. Willis B. Coombs, department 
of agriculture, Chicago, conducted 
the grading school which was par- 
ticipated in by many who attended. 

Harry L. Brown, assistant secre- 
tary of agriculture of the United 
States, was one of the principal 
speakers at the convention and 
warned his listeners that any pro- 
posed change in the present farm 
program should be carefully under- 
stood by the farmers themselves. 

Declaring that a price fixing pro- 
gram might or might not be an al- 
ternative for the present program, 
he pointed out that such a step 
would require strict regulation of 
production and handling of farm 
products. 

Mr. Brown told the members that 
the present farm program was in- 
strumental in preventing 1938 farm 
incomes from declining in propor- 
tion to the slump in farm prices 
and praised the government loan 
programs. 

Vance M. Rucker, marketing 
soecialist at Kansas State college, 
spoke on credit problems and man- 
agement and advocated a cash 
basis for business. Another speak- 
er was Harold Hedges, principal 
aaricultural economist, Farm Credit 
administration. He discussed 
"Grain Marketing Beyond the Focal 
Point.” 

In his annual address, President 
Oscar Heline, Marcus, reviewed 
the contacts he had made during 
the year in furthering the associa- 
tion interests. He also cited an in- 
crease in membership. 

Mr. Heline pointed out how 
changes in marketing conditions 
have hurt the business of elevators 
and created a tendency toward 
loraer but fewer elevators. 

Dr. O. B. Jessness recalled the 
history of the cooverative since its 
inception about 70 years aqo. He 
also led vane! discussions later on 
the problems of market distribution. 

Other speakers included Dean 
R. E. Buchanan, Iowa State college; 
Mrs. William H. Jungelas, Webster 
City, Ia. and Thomas Collins, 
Kansas City Journal. 

All officers were re-elected. They 
include Mr. Heline as president; 
Fred W. Nelson, Nevada, vice pres- 
ident, and Donald E. Edison, Fort 
Dodge, secretary. 
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keeps brooder full of 


Baby Chichs 


to supply quick orders 


HEN spring comes, Eldon 

Kuehl, owner of the Val- 

paraiso feed store, Val- 
paraiso, Ind., has a five-battery 
brooder with 500 baby chicks in 
his office. And the back yard poul- 
try keepers come in to look and to 
learn, and to buy what they need 
for keeping up their back yard 
flocks to normal. Mr. Kuehl man- 
ages in this way to keep and to 
hold contact with these poultry 
keepers that mean considerable to 
any feed business. 

"It is the back yard poultry 
keepers much more than farmers 
to whom the batteries of baby 
chicks appeal,” says Mr. Kuehl. 
"Farmers take some notice, but 
they as a rule want more chicks 
than the batteries can supply on 
the spot. So they may give us 
an order for the hatchery from 
which our battery stock comes. 
However, being buyers of bigger 
lots they are inclined to go to the 
hatchery direct. And we haven't 
the room to deal in chicks in a big 
way. We do make room in the 
office, though. The batteries excite 
interest and then lead on to better 
feed business.” 

“Right in town there are not 
many of the small time poultry- 
men. But there are more of them 
out on the edges of the city,” Mr. 
Kuehl says. “They are the ones 
who call up for feed deliveries or 
come in their cars to take the feed 
with them, cash and carry. If we 
didn't keep the 500 chicks from 
which they can select new stock, 
their feed patronage would, no 
doubt, go somewhere else. Thus 
we dispose of some thousands of 
chicks from the batteries that we 
keep replenishing with new lots. 

“These chicks are not Leghorns 
which farmers and regular poultry- 
men demand so much but big type 
birds, mostly barred Rocks. The 
folks with the flock in the back 
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yard plan for meat as well as eggs. 
They eat the cockerels and the old 
hens. It is one way to stretch the 
family budget.” 

The 500 chicks in the battery 
brooders came as a result of ob- 
servations made when Mr. Kuehl 
used other means of attracting 
poultry interest. In batteries he had 
carried on egg laying contests 
with hens that his customers pro- 
vided. Then, again, he grew tur- 
keys in the batteries. And while 
both of these features proved to be 
good, visitors at the store indicated 
that they were more interested in 
baby chicks that happened to be 
in stock. So now the hen and tur- 
key features are out because of 
the greater drawing cards of the 
chicks and because there is not 
room enough in a small office for 
all. 


The Valparaiso feed store is in 


the heart of the city and the busi- 
ness has grown up since six years 
ago when Mr. Kuehl rented an 
ancient building, once a livery sta- 
ble, and moved in. He soon made 
enough progress so he could buy 
the building, also the home next 
door for himself and family. It was 
then that the old livery barn was 
remodeled, rebuilt and equipped 
with modern machinery. 

Prior to this remodeling custom- 
ers drove in at the front where the 
horses and buggies did years ago 
but they had to back out again 
after getting their loads. Now the 
customers drive in over a fine pave- 
ment through the Kuehl house yard 
to the rear and out the other way. 
The customer remains in the drive- 
way after unloading and sees the 
ground feed coming back right in- 
to his truck. 

And while the proprietor is justly 
proud of his achievement in turn- 
ing a broken down livery barn into 
something profitable, he sounds a 
warning to other dealers who 
would remodel. He says: “I made 
one awful mistake. It was that of 
trying to save money by hiring 
building workmen by the hour. It 
took so many weeks this way that 
the upheaval aggravated the cus- 
tomers. As a result some of them 


(Continued on Page Twenty-six) 


OXEN, in these days of fast motor transportation, are a rare sight and it is difficult to conceive 
of anyone using the above means of hauling feeds back to his farm. This iron-shod ox, how- 
ever, does a good job for a farm customer who buys regularly from the store of Jay Markham, 


Lyons Falls, N. Y. Mr. Markham is a regular reader of The Feed Bag and contributed this pic- 


ture. Have you any unusual photos? If so, we'd be glad to have them. 
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Although falling short of other months in 
the number of days, February gave to the 
feed industry many well-known men to 
whom The Feed Bag wishes “Happy Birth- 
day.” In fact, one who is especially popu- 
lar must wait until another leap year to cel- 
ebrate officially but a place of honor is 
given him, nevertheless. He is E. C. Dreyer, 
head of the Dreyer Commission Co., St. 
Louis, Mo., who made his debut to the 
world, February 29, 1876. Mr. Dreyer has 
been engaged in the feed business since 


1892. He is active in trade association work 
and is now chairman of the Feed Trade 
Relations Council of the Grain & Feed Deal- 
ers National association. 


Arriving in time to be presented as a 
Valentine to his parents, Tom G,. Dyer, sales 
manager for Sargent & Co., Des Moines, Ia., 
lustily announced himself February 12, 1895. 
He has been engaged in the feed business 
for 20 years but previous to that toured the 
country as a “ham” actor and for a couple 
of summers thrilled crowds as a high diver 
with a carnival. He is an expert on mer- 
chandising and has spoken at numerous 
conventions on the subject. 

W. E. Mullin, Mullin & Dillon Co., Minne- 
apolis, was delivered by the stork February 
5, 1902. He started as a messenger boy on 


HERE’S PROFIT NEWS FOR YOU! 


BIG SEASON 


AHEAD FOR 


FUL-O-PEP DEALERS 


Banner year forecast for sales and profits 


as thousands of poultrymen line-up for 
Ful-O-Pep Chick Starter! 


. 


END now for details of the 

Ful-O-Pep dealership, and 
make 1939 your banner year. 
For Ful-O-Pep Chick Starter 
gives you that amazing new 
talking point — CONCEN- 
TRATED SPRING RANGE 
which brings winter-hatched 


THE QUAKER OATS 


© 


chicks many health benefits of 
fresh green spring pasture. 
Help your customers make 
extra profits. Feature this feed 
that’s easy to sell. Advertising 
runs month after month in 
Poultry Magazines, Farm Pa- 
pers and Radio. Write today to 


CO., CHICAGO, ILL. 


E. C. DREYER 


the trading floor of the Minneapolis Cham- 
ber of Commerce when 16 years old and 
has been engaged in the grain business for 
the past 18 years. 

Starting with the Pratt Food Co., Phila- 
delphia, in 1907, J. Waiter Keller who cele- 
brates his birthday February 27 advanced 
rapidly and today he is vice president of the 
firm. He was born and raised on a farm, 
spent several years in the army and likes 
travel, military work and gem collecting. 

Others to whom The Feed Bag extends 
best wishes for a happy birthday are Roy - 
I. Campbell, well known grain commission 
man at Milwaukee, February 28; J. Walter 
Rice, popular barley trader on the Milwau- 
kee Grain & Stock Exchange, February 22; 
A. V. Jay, for many years associated with 
National Oil Products Co., Harrison, N. J., 
February 19, and A. H. Roffers, manager, 
Farmers Cooperative Produce Co., Marsh- 
field, Wis., February 4. 

@ JOHN WATSON BAKER, formerly asso- 
ciated with his father and brother in the 
Baker Bros. Flour & Feed Co., Binghamton, 
N. Y., which was discontinued following a 
fire in 1928, died at his home January 28. 
He was 80 years old. 

® BENTLEY DADMUN, the Dadmun Co., 
Whitewater, Wis., returned recently from a 
vacation trip to Cuba. He was accompanied 
by his wife. 
® PETER BOOTZIN, who operates a feed 
business at Medford, Wis., has completed 
the construction of a new office building 
and has equipped his warehouse with a 
hardwood floor. 
@ FRANCIS FEED MILL, Westfield, N. Y., 
was badly damaged by fire January 31. 

BIG FERTILIZER YEAR 

Wisconsin farmers purchased 46,333 tons 
of commercial fertilizer in 1938, according 
to reports of the state department of agri- 
culture and markets. These figures broke 
all state records with the exception of the 
total tons for 1930. 
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mckee’s have habit of 


Deing Things 


E name McKee has long 
been associated with Musca- 
tine, Ia. In fact, one of the 

pioneer button companies still op- 
erating there bears the McKee 
name. Fine thoroughbred horses 
from the McKee farms have 
claimed attention at many of the 
leading livestock shows. Anyone 
who knows Muscatine at all 
knows that the McKee family has 
had much to do with the develop- 
ing of this thriving community. 

This brief story, however, will 
deal with Ransom McKee and the 
feed business which he and his 
brothers and sons have developed. 
It was some 20 years ago that L. R. 
(Ransom) McKee and his two broth- 
ers, B. L. and W. S., established a 
modest feed business at Muscatine. 
The interests of the two brothers 
were later acquired by Ransom 
McKee. Oddly enough, there were 
three brothers in the business when 
started and there are now three 
brothers associated with their fa- 
ther, Ransom. 

First, last and always one is im- 
pressed with the business-like man- 
ner in which the big volume is han- 
dled. Records are kept and re- 
ferred to constantly. It is easy 
enough for L. R. McKee to quickly 
check records and find which de- 
partments pay their way and which 
need special attention. From the 
modest beginning, the business has 
grown to the point where 15 men 
and two young ladies are em- 
ployed full time. The business is 
operated on the basis of “friend- 
ship first, then business.” 

Lez McKee, one of the three sons 
associated with the father, spends 
most of his time calling on feed 
buyers all over the territory. An- 
other full time outside salesman is 
employed and there is plenty of 
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and going places 


work for both. They keep at their 
personal selling work winter and 
summer. Experience has shown 
this to be one of the most effective 
ways to get business. The three 
sons, Lee, Harry and Clifford, grew 
up in the feed business. Farmers 
know these aggressive young men 
can speak with authority on any 
feeding problem. 

Harry spends most of his time at 
the store. He’s a friendly chap and 
likes to meet McKee customers. 
The father, L. R., acts as general 
manager but refuses to permit any 
rush of business to keep him from 
meeting old friends and customers 
on the sales floor. Clifford holds 
forth at the huge elevator plant lo- 
cated along the banks of the Mis- 
sissippi river. Oddly enough, this 
big grain handling plant lacks only 
one means of transportation facil- 
ities—aerial. Grain is received and 
delivered by motor trucks and 
there are plenty of loading and 
unloading facilities. Likewise, rail- 
road trackage connecting with all 
roads serves the elevators. Near- 
by is the port where grain is loaded 
into barges and sent down the 
Mississippi to New Orleans, there 
to be reloaded for foreign ship- 
ment. 

Two and a half million bushels 
of corn were unloaded at the ele- 
vator the past season. A big ca- 
pacity Hess dryer, with oil-burning 
attachment quickly dries the grain. 
The Marseills sheller is kept busy 
handling the huge volume of ear 
corn. Other equipment at the ele- 
vator includes a Western Clipper 
grain cleaner. 

Corn which is dried and shelled 
is elevated to high bins and de- 
livered to nearby barges with a 
flexible spout on a boom out over 
the water. The huge shipments of 


L. R. McKEE 


corn from the McKee elevators last 
fall gained national attention as 
press services sent stories to lead- 
ing newspapers in all states. 

It is hard to imagine that the big 
elevators are the outgrowth of a 
modest business established only 
a few years ago. Time and again, 
the growing business has made 
necessary additions to the original 
building. 

All McKee buildings carry well 
painted signs. These buildings, be- 
ing located on important streets, 
are seen by all who go through 
Muscatine and the signs do a good 
job of identifying the McKee loca- 
tions. In the main office a neon 
sign in colors graces the largest 
window. Inside the office and the 
warehouses are displayed posters, 
cards, letters and other material 
which was furnished by manufac- 
turers of feeds and supplements. 

“Farmers’ Night” is an annual 
event at McKee’s. Usually held in 
the late winter, the event draws a 
crowd of several hundred farmers. 
A light lunch is served, educational 
movies are shown and feeding au- 
thorities give talks. Ransom McKee 
acts as general chairman and the 
entire McKee sales staff is on hand 
to take advantage of the opportu- 
nity to do a good selling job. This 
annual event does a lot to build 
good will for the store and it also 
results in direct business. 

Four delivery trucks are used. 
These consist of a Diamond-T trac- 


(Continued on. Page Thirty-six) 
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What Ja Really Rotten? 


I dropped into his office on a bit- 
ing winter day; 

He sat there doing nothing while 
he chewed a wisp of hay. 

“How's business?” was my greet- 
ing as I gladly shook his 
hand. 

“It's rotten,” he exploded. “Rot- 
ten!” Do you understand? 


by EMIL J. BLACKY 


This happened in-a feed store—or 
would you call it such, 
When the boss and his surround- 
ings could have really used 
a crutch? 

His wobbly desk, to look at, gave 
me a bitter pain; 

It groaned as if the center of a 
roaring hurricane. 


The Naphtole Plant is elaborately equipped. 


VITAND 


COD LIVER OIL 


“A” a n d - “DB” 
Fortified and Tested 


The manufacturers of VITAND 
importers of basic oils. 

Their plant is modern and specialized 
for the making of edible oil products. 
Their manufacturing policy is to use 
the highest grade materials with skill- 
ed processing under chemical and bio- 
logical laboratory control. 

All of which points to the dependabil- 
ity of VITAND ... for a manufactured 


are 


product’s surety rests upon the supply 
sources, plant facilities and integrity 
of its maker. 


You will be satisfied with your first 
order of VITAND ... and delighted 
with the way its quality stands up on 
your following orders. 


‘“VITAND contains minimums of 3000 
U.S.P. units of vitamin A and 400 A. 
O.A.C. units of vitamin D per gram. 
Its base is U.S.P. Cod Liver Oil. 


Write to NAPTHOLE, Inc., Boonton, N. J. or these distributors: 


KING BROTHERS, Philadelphia 

JESSE C. STEWART CO., Pittsburgh 
WARNER’S MILLS, Alliance, Ohio 
HAYNES MILLING CO., Portland, Ind. 
Vv. E. HERTER CO., Dayton, Ohio 


NORTHRUP, KING & CO., Minneapolis 
MICHIGAN FEED & GRAIN CO., Detroit 
SAM KRAUS, Fort Wayne, Ind. 

WOOSTER FEED MFG. CO., Wooster, Ohio 
FARLEY FEED CO., Janesville, Wis. 


Also Warehouse Stocks at: CHICAGO, ILL. INDIANAPOLIS, IND. LANSING, MICH. 


The floor would make a cave man 
break down in salty tears; 

It hadn't seen a brush or broom for 
more than 20 years. 

His stock, what there was of it, lay 
buried deep in dust; 

In fact, it hadn't moved so long 
that time had formed a crust. 

The mailing list consisted of a 
crumpled page or two, 

So long had it been undisturbed 
that moths were eating 
through. 

The windows of his office which 
fronted on the street 

Still bore the marks of fly time— 
the vision wasn't sweet. 

The only ones who entered the 
creaking, sagging door 
Were flint-eyed bill collectors who 

came hounding by the score. 

Well, sir, I left that feed store with 
a feeling of disgust 

And I had to tell the owner or 
swallow hard and bust. 

“Maybe business isn’t rotten,” were 
the words that I decreed, 

“For oftentimes the owner is the 
thing that's gone to seed.” 

@ J. ROACH SONS, Inc., Plainfield, Ia., 

have installed a new feed grinding and 


mixing plant at a cost of $10,000. 


@ HEISE BROS. feed store, Bedford, Ind., 
was burglarized to the extent of $200 the 
night of January 21. Thieves carried a 
1200 pound safe from the store. 


@ IVAR KNUTSON, 94, grain operator ai 
McGregor, Ia., passed away recently after 
a short illness. He had been in the grain 
business in McGregor for the past 55 years. 

MEMPHIS ELECTION 

E. E. Clark was chosen president of the 
Memphis Merchants Exchange, Memphis, 
Tenn., at the annual election held recently. 


Fred Heckle, Heckle Bros., was elected vice 
president, 


— eldon kuehl 


(Continued from Page Twenty-three) 


went elsewhere. It took a long time 
after the job was done to round up 
the old customers and to explain 
that my place was all fixed up for 
them. What I mean to say is that 
I should have let the job on con- 
tract to a good company. Then it 
would have been done in a hurry. 
Counting the loss of trade during 
the slow plan meant a rather high 
cost after all.” 
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trade compliments first 


Streamlined 


issue of the feed bag 


ITH a barrage of letters 

and telegrams the trade 

last month hailed the new, 
streamlined issue of The Feed Bag. 
Congratulations were received from 
members of all branches of the in- 
dustry who were unanimous in ex- 
pressing their acclaim. 

“Congratulations! Your stream- 
lined issue a knockout,” wired 
E. M. Hoffecker, John W. Eshelman 
& Sons, Lancaster, Pa. He also 
ordered 2200 reprints of the edi- 
torial, “A Stop Loss Resolution,” 
for distribution to the firm's cus- 
tomers. 

The arrival of the January num- 
ber brought pleasant memories to 
M. F. Brobst, Nutrition Research 
Laboratories, Inc. ‘Allow me to be 
the first," he wrote, “to congratu- 
late you on the new streamlined 
issue of The Feed Bag. Did you 
ever meet a dear old friend com- 
ing down the street in a new suit 
of clothes, all dressed up neat but 
not gaudy and say to yourself as 
you hasten to reach out your hand, 
‘I am proud to know this guy?’ 
Well, that is the feeling I had when 
I picked up the January issue. 
Everybody throughout the industry 
will praise you, but because of 
having once been on your staff, 
few can have the personal pride 
that I have in your achievement.” 

From J. E. Davis, Northern Sup- 
ply Co. Retail Stores, Inc., Amery, 
Wis., comes this comment: “I did 
not quite recognize ‘Old Lady Feed 
Bag’ with her face lifted and a new 
paint job. The streamlined effect 
is a marked improvement.” 

“You are so modest,” adds Carl 
Orsinger, Waterloo Mills Co., Wa- 
terloo, Ia., “that I rather hesitated 
about writing you to congratulate 
you on your new 1939 ‘stream- 
liner’ but it’s such a striking job 
that I couldn't keep from express- 
ing my opinion.” 

“You have done a very good job 
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in revamping a good publication,” 
says J. A. Robinson, Champion 
Milling & Grain Co., Clinton, Ia., 
while Avery Dodge, Old Fort Mills, 
Inc., Marion, Ohio, chimes in with 
“accept our congratulations. on 
the new make-up and general ap- 
pearance of the January issue. It 
was most interesting and attrac- 
tive.” 

A. F. Seay, Purina Mills, St. 
Louis, Mo., tosses a bouquet say- 
ing, “I want to congratulate you 
on the new, streamlined magazine 
issued in January. It certainly is 
very easy to read and should ‘com- 
mand the interest of every: sub- 
scriber.” Earl A. Sindecuse, St. 
Louis, and Charles E. McCartney, 
Minneapolis, both of Purina, also 
add their compliments. 

The appearance of more photo- 
graphs, which is a policy adopted 
for all future issues, attracted the 
attention of R. M. Calfee, Jr., the 
Glidden Co., Cleveland. “I want 
to congratulate you on the new 
make-up,” he said, “and to tell you 
that it is a very fine piece of work. 
I am particularly impressed by the 
photographs and hope you will 
have more of them as time goes 
on. The trend toward the use of 
photography and pictures to liven 
up reading matter seems to be 
growing and I feel that your read- 
ers will be particularly interested 
in seeing more of them.” 

Merton Moore, Albers Bros. Mill- 
ing Co., Seattle, Wash., adds his 
pat on the back with “we certainly 
must congratulate you on this fine 
issue. From every standpoint it is 
excellent.” 

“We received the January issue 
of The Feed Bag,” says H. W. Bon- 
nell, Kewanee Machinery & Con- 
veyor Co., Kewanee, Ill. “and 
must compliment you on its im- 
proved make-up.” 

Franklin Fader, National Oil 
Products Co., Harrison, N. J., adds 


a personal note, showing his ap- 
preciation of the new issue in two 
words — “Congratulations! Excel- 
lent!” 

Lee Hammett, Dawe’s Vitamelk 
Co., Chicago, who is receiving con- 
gratulations these days on his re- 
cent marriage takes time out to 
reverse the procedure: 

“I want to compliment you,” he 
writes, “on the thoroughly work- 
manlike and attractive job in issu- 
ing the new streamlined issue of 
The Feed Bag. I feel this new fea- 
ture is a real improvement and we 
all wish you the best of success 
in continuing to put out one of the 
best publications of its kind in the 
industry.” 

Among the many complimentary 
letters received from members of 
the press and contemporary pub- 
lishers is one from J. L. O'Sullivan, 
dean of the college of journalism, 
Marquette university, Milwaukee. 

“Congratulations on the new 
format of The Feed Bag,” he says. 
"You started the New Year right 
with the beautiful January number 
of your very fine magazine. I have 
watched the development of The 
Feed Bag for the last 15 years, 
having gone over the first number 
just after it came off the press. I 
think you have every reason to be 
proud of your accomplishment in 
the publication field and I am sure 
the men in the industry appreciate 
the service you are giving them.” 

Scores of other letters which 
space does not permit quoting are 
on file in The Feed Bag offices. 
The unanimous acclaim voiced by 
the trade has inspired the staff to 
make The Feed Bag, not only 
streamlined in appearance and 
make-up, but also streamlined in 
service to all of its readers and 
advertisers. And so we say, "thank 
you,” and may we continue to 
merit your approval and good will. 
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LIMAXING one of the most 

successful annual conventions 

in the history of the organi- 
zation the Indiana Grain Dealers 
association, meeting at the Colum- 
bia club, Indianapolis, January 23 
and 24, elected Walter R. Beck, 
Shelbyville, to serve as president 
for the next two years. Mr. Beck 
succeeds C. C. Barnes, Winchester. 

Carl T. Wilson, Sulphur Springs, 
was elected vice president to suc- 
ceed C. C. Egly, Fort Wayne. Four 
new directors were named at the 
convention. They include retiring 
president, Mr. Barnes, J. H. Thomp- 
son, Kokomo; Victor Stuckey, Berne, 
and Emmett Hutton, Vincennes. 

Attendance for the convention 
soared over the 300 mark and 
more than 500 dealers and their 
wives participated in the banquet 
and floor show which culminated 
the first day's activities. 

G. A. Pritchard, Fortville, opened 
the convention with a report of the 
activities of the legislative commit- 
tee of the association and after 
President Barnes had made his 
address of welcome, Secretary Fred 
K. Sale presented his annual report. 

Secretary Sale cited the accom- 
plishments of the organization dur- 
ing 1938 and reported that the asso- 
ciation now has 484 members, a 
net increase of 20 for the past year. 

Calling attention to the sound 
financial condition of the associa- 
tion, Secretary Sale extended his 
thanks to the many members who 
have been prompt in payment of 
dues and to the board of directors 
for their cooperation. 

S. R. Harrell, president, Indiana 
State Millers association, told the 
members that they should sell their 
grains to the 190 flour mills in In- 
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WALTER R. BECK, new president of the Indiana 
Grain Dealers association, was a former director of 
the organization and is a firm believer in fair mar- 


diana rather than to out-of-state 
buyers despite the fact that such 
sales necessitate making out proc- 
essing tax forms. 

At the afternoon session of the 
first day Freeman Bradford, traffic 
manager, Indianapolis Board of 
Trade, pointed out how the south- 
ern states have doubled their pro- 
duction of soft winter wheat and 
are getting to be a constant menace 
of competition for Indiana growers. 
Mr. Bradford declared that the nat- 
ural outlets for Indiana wheat are 
the South and the East, yet much 
of this territory has been invaded 
by Western competition. 

C. D. Alexander, Bemis Bros. Bag 
Co., outlined the provisions of the 
Indiana state wage-hour law and 
H. S. Rogers, statistician for the 
Indiana state chamber of com- 
merce, reviewed the workmen's 
compensation insurance changes. 

Another speaker on the after- 
noon session was Clarence Henry, 
director of education for the Chi- 
cago Board of Trade. He pointed 
out how our 1930 tariff act has 
forced foreign countries to buy 
wheat from Argentina and other 
South American countries. 

Provisions of the federal wage- 
hour act were discussed by R. B. 
Bowden, executive vice president, 
Grain and Feed Dealers National 
association, at the Tuesday morn- 
ing session. 

Mr. Bowden praised the adminis- 
tration of the wage-hour act and 
told the members that federal au- 
thorities were fair and do attempt 
to cooperate with the association. 

“If there is any doubt whether 
or not you come under the wage- 
hour law don't delay consulting 
with your attorney,” Mr. Bowden 


to head dealers 


said. ‘Take no chances if you are 
not sure of your exemption since 
the penalties for failure to comply 
with the act are great.” 

Mr. Bowden cited various cases 
under which firms could be exempt 
from the provisions of the law and 
then answered many questions re- 
garding specific cases as applying 
to members of the Indiana associa- 
tion. 

W. H. Bryan, district manager, 
Eureka Vacuum Cleaner Co., St. 
Louis, Mo., concluded the speak- 
ing program with an inspirational 
talk on selling. 

Resolutions adopted by the asso- 
ciation were 1. Opposed the enact- 
ment of a state wage-hour law. 2. 
Opposed any law which would 
cause the state to engage in the 
workmen's compensation liability 
or any other insurance business. 
3. Opposed changes in the unem- 
ployment compensation fund which 
would eliminate the employer re- 
serve partial pool. 4. Favored a 
substantial reduction of the gross 
income tax rate as applied to re- 
tailers and elimination of taxes on 
farm products sold within the state 
to be processed within the state. 
5. Supported proposed constitution- 
al amendments to prohibit diver- 
sion of highway funds to other pur- 
poses. 6. Favored a law making it 
a crime to sell grain or other agri- 
cultural products on which there is 
a lien without advising purchaser 
at time of sale. 7. Favored grant- 
ing of public relief entirely on a 
needs basis. 8. Favored a bal- 
anced state budget. 9. Favored 
regulation of itinerant merchants. 
10. Favored an amendment making 
it unlawful to interfere with the 
movement of all agricultural prod- 
ucts and commerce on the high- 


ways. 
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CHICKS THAT LIVE 
build your Feed Sales: 


VITAMINS A ano D 
help chicks live 


More chicks living means more chicks eating. And 
that means you sell more feeds. 


Feed manufacturers who use Exadol in their feeds 
satisfy customers at the start — and build for future 
sales. Exadol* — Squibb’s High Potency Vitamin A 
and D Oil — helps chicks get a good start in life, 
helps them live, build bodies and grow. 


Make use of Exadol’s guaranteed potency to fortify 
your feeds. Exadol* is guaranteed to contain 3,000 
(or more) vitamin A, U.S. P. XI units, and 400 (or 


%* A trademark of E. R. Squibb & Sons 
DISTRIBUTORS OF 


 EXADOL 
HIGH POTENCY VITAMIN A ano D OIL 


Mid-Western Sales Agents 
THOMPSON-HAYWARD CO. 


Eastern Sales Agents 


THE O. K. COMPANY 
Atkins & Durbrow, Inc. _ 


165 John Street, New York 
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more) vitamin D, A.O. A.C. chick units, per gram. 


Make use, also, of Squibb’s Water-Marked Safety 
Formula Tag —the tag which identifies your feeds 
with Exadol and the all-important vitamins A and 
D. This tag, which is featured in Squibb national 
advertising, carries a double guarantee: a guarantee 
from you of your responsibility that an adequate 
amount of Exadol has been incorporated in the feed; 
and a guarantee from Squibb that the vitamin- 
bearing oil meets an exacting standard of potency. 


Mail the coupon today for Free Squibb Vitamin 
Feeding Portfolio. Get the benefit of Exadol...and 
start building for tomorrow’s extra sales! 


Sou sNoviea 


wramins £4 ID 


SQUIBB — a name you can TRUST 


E. R. SQUIBB & SONS 


Veterinary and Animal Feeding Products Division 
745 FIFTH AVENUE, NEW YORK CITY 


Please send your new Portfolio, “Squibb’s Contribution 
to Vitamin Feeding.” I understand this places us under 
no obligation. . 


Name 


Address 


City 


FACTS | ES 
FB-2 
| 
1524 S. Western Ave.,Chicago Kansas City, Mo. 
Pacific Coast Sales Offices 
Los Angeles, Cal. San Francisco, Cal. Seattle, Wash. 


EFORE going into the use of 

manufacturers’ advertising 

and selling helps, every feed 
dealer should, first of all, set up a 
program himself. Determine what 
you can afford to spend on your 
business for the coming year, 
based on an average volume of 
sales of previous years, or set up 
a budget on what you expect to 
do during the coming year, hav- 
ing it flexible so that you can 
expand or retract according to your 
volume. A budget and a program 
gives you something definite to 
follow and eliminates the waste 
miscellaneous expense for every 
kind of solicitation for programs, 
subscriptions and rackets of one 
form or another which cost money 
and give you little and most times 
absolutely nothing in return. 

What your own program should 
be depends on your individual set- 
up. I am a firm believer in the 
local weekly newspaper. If you 
have one in your town then I'd say 
put that down as the first and most 
important part of your program. 
Your local paper is read from page 
to page by the entire family. Its 
rural circulation is usually good 
and its rates are reasonable. Your 
- local newspaper man will “play 
ball” with you in publicizing news 
and activities of yourself and busi- 
ness and of outstanding feeding 
experiences or news of your cus- 
tomers. 

How much space you use will 
be in proportion to the amount of 
your budget, but the size of the ad 
is not as important as the consist- 
ency of the campaign — of being 
in there every week. Surely, there 
is a message of interest you can 
give your customers about your 


Your 


By LLOYD LARSON 


business through the medium of 
your local newspaper. 

Another important phase of ad- 
vertising for any business and par- 
ticularly your feed business is di- 
rect mail. This includes the mail- 
ing of letters, cards, folders and 
the like, directly to your customers 
and prospective buyers of your 
merchandise. A good mailing list 
is of first importance before direct 
mail can be used to best advan- 
tage. While boxholder mailings are 
commonly used, they lack the 
punch of a letter or card bearing 
the correct name and address of 
the person to whom it is intended. 

This mailing list should not be 
difficult to compile, if you don't 
already have one. First you should 
have your list of regular customers 
which you can easily take off your 
records; then your list of good 
prospects—farmers and feeders of 
consequence who can use what 
you have to sell. Your acquaint- 
ance in the community should en- 
able you to make up this list eas- 
ily but be sure you have the cor- 
rect first name and initials and the 
spelling of his last name. If you 
are not positive, double check with 
someone who does know. 

Now that we have a good list, 
let us make use of it—not just once 
a year, but regularly and have a 
definite reason for so doing. What 
you mail out will depend, of course, 
on what you are trying to accom- 
plish. Introducing a new’ product 
or a service will require more in- 
formation than a weekly special or 
the like. But it is surprising what 
one can do with a simple penny 


postcard mailed to a select list with 
a pertinent message. 

Radio is another medium which 
should not be overlooked. If you 
are in a territory served by a sta- 
tion, investigate its possibilities. It 
may prove to your advantage. But 
just like everything else, it requires 
thought and preparation in the ma- 
terial you give them to put over 
the air. 

To do an intelligent job of sell- 
ing, you must know something 
about your product. You should be 
familiar with what it is and what 
it will do for the man that buys it. 
Manufacturers, especially, have 
been generous in their provision 
for information on their particular 
brands not only for the consumer 
but the dealer as well. While a 
piece of literature may be simple 
in its appearance and make-up, 
just remember that someone has 
put a lot of time, study and effort 
on the information it contains. It 
may be the manufacturer's find- 
ings after years of persistent and 
exacting research or the painstak- 
ing experiments of the laboratory. 
At any rate, that folder may have 
the very material you should have 
to do a selling job. 

While it is of utmost importance 
to know what a product is, yet the 
biggest point remains — what that 
product will do for the man who 
buys it! Your customer is not par- 
ticularly interested whether your 
product is red or pink—whether it 
comes in a sack or package but 
he does want to know what bene- 
fits he will derive from its use. 

In our case it is feed, as feed is 
something that can very easily be 
demonstrated by results—rate and 


(Continued on Page Thirty-nine) 
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(Central Association 
Meets June 5-6 


Dates for the annual convention of the 
Central Retail Feed association have been 
cificially set for June 5 and 6 at the Schroe- 
cer hotel, Milwaukee. 

Last year more than 600 dealers and 
cther members of the trade attended, and 
ithe crowd for the 1939 conclave is expected 
to exceed this figure. 

David K. Steenbergh, executive secretary 
of the association, has begun making plans 
for the program and is negotiating wiih 
several nationally known speakers. 

Topics including current legislation, mer- 
chandising, feed store management, and 
other problems of practical interest to the 
feed dealer will be discussed. 

@ J. L. WAKE feed store, Oskaloosa, Ia., 
is constructing an addition at a cost of 
$6,000. It will be 60x40 feet and wil! be 
used for display and storage of implemenis, 
teed and grain. 

@ OMAHA GRAIN EXCHANGE celebrated 
its 35th birthday February 1. Three char- 
ter members remain, They are Nels B. Up- 
dike, J. W. Holmquist and John A. Ander- 


son. 


NEW MILL OPERATING 

Old Fort Mills, Inc., Harrisburg, Pa., be- 
gan feed mixing operations in its new mill 
which was recently built. The new struc- 
ture is 240 feet long, 80 feet wide and 75 
feet high, and was constructed to replace 
the old plant which was inadequate to take 
care of increasing business. Old Fort Mills 
also recently completed substantial additions 
to its feed mill and soybean processing plant 
at Marion, Ohio. Coincident with the open- 
ing of the new mill at Harrisburg, announce- 
ment was made of the appointment of Albert 
R. Hernley as traffic manager. He was for- 
merly associated with John W. Eshelman & 
Sons, Lancaster, Pa. 


Dealer Rally Is Held 
At Waterloo, la. 


The annual dealers’ meeting sponsored 
jointly by Northrup, King & Co., Minneapolis, 
and Waterloo Mills Co., Waterloo, Ia., was 
held at the Russell-Lamson hotel, Waterloo, 
February 13. 

Speakers and the subjects they discussed 
were C. A. Burnham, secretary, Northrup, 
King & Co., “Seeds”; Glen Brown, Waterloo 
Mills Co., “Poultry Supplies”; Harvey Yantis, 
editor, Feedstuffs, ‘Business Outlook”; Earl 
Knudtson, district sales manager, Northrup, 
King & Co., Feeds”; John Shaver, Northrup, 
King & Co., “Hybrid Corn”; Ralph Sprague, 
Oelwein, Ia., “Local Mixing’; David K. 
Steenbergh, publisher, The Feed Bag, “Mer- 
chandising”; William Westerman, Oyster 
Shell Products Corp., St. Louis, Mo., “Oyster 
Shell’, and Dr. Sivert Eriksen, Dr. Salsbury’s 
Laboratories, Charles City, Ia., “Nutrition.” 

The business program was held during 
the afternoon and in the evening the deal- 
ers were guests at a turkey banquet. Carl 
Orsinger, Waterloo Mills Co., served as toast- 
master. 
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4000 C-Ka-Gene fed Chicks 


J VE in this 


Death House! 


New Feed Ingredient brings you 
6 times MORE mash tonnage 
than Chick Starter... and at 


BIGGER PROFITS!!! 


(J 


In one end of a brooder house, untreated 
birds died like flies from Bloody Coccidio- 
sis, . . . and still, 4000 C-Ka-Gene fed 
chicks, . . . in the next pen, of the same 
house, ... LIVED AND GREW!! 

Says the hatcheryman, on whose farm 
this occurred—(name on request) :— 

“We walked freely from one pen to the other 

withcut cleaning or disinfecting our shoes. I 

know we carried plenty of coccidiosis germs to 

those C-Ka-Gene fed chicks.” 

Besides years of laboratory research, 
hundreds of tests like this proved C-Ka- 
Gene, . . . a new feed ingredient, ... 
when added to your feed, will stop losses 
from Bloody Coccidiosis. 

In 1938, six (6) million chicks, . .. on 
farms all over the country, ... were suc- 
cessfully protected with C-Ka-Gene. 


Pratts C-Ka-Gene is not a “cure,” ... 
not a “preventive.” It is fed before and 
while outbreaks are likely. If germs are 
present, it permits chicks to get a MILD, 
HARMLESS case. Often careful labora- 
tory examination is needed to prove the 
disease ever occurred. There are few, if 
any, deaths and GOOD GROWTH IS 
MAINTAINED! 

After this light attack is over, the birds 
are IMMUNE, ... permanently protected 
from Bloody Coccidiosis, .. . for life. 

There is no flushing, . .. no spraying of 
litter. There’s nothing like Pratts C-Ka- 
Gene. IT IS EFFECTIVE!! 


You can profit from this marvelous dis- 
covery in four different ways. 

First: Mixed in your own growing Mash, 
Pratts C-Ka-Gene will add a huge tonnage 
and MUCH HIGHER PROFITS to your 
feed sales. 

Second: If you do custom mixing, here’s 
an ingredient that will add dollars of extra 
profit to every ton you mill. 

Third: Packages of Pratts C-Ka-Gene 
can be sold to poultrymen, mixing their 
own feed, at a big profit!! 


Fourth: If you sell nationally 
advertised feed, like Pratts, stock 
Pratts C-Ka-Gene Ration, ...a 
new, special feed containing C-Ka- 
Gene. It will bring you new cus- 
tomers, and bigger profits. 


Here’s your chance to sell some 
feed to every poultryman in 1939. 


Exclusive feed mixing territories 
are now being assigned. Don’t let 
your competitor beat you to this 
big sales and profit opportunity. 
Send that coupon today!! 


works by 


(Permanent Pretectiany 


METHOD 


Jear off and send coupon 
TODAY!!! 


PRATT FOOD COMPANY, 
Philadelphia, Pa. Dept. 104 


Please send me full information on 
Pratts C-Ka-Gene. I am interested in: 
.... Mixing it in my feed. 

.... Selling it in packages. 

.... Using it in custom mixing. 

.... Selling Pratts C-Ka-Gene Ration. 


Name 
Address 


Town State 
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HILOSOPHERS contend it is 

the little things in life that 

count. And this applies to 
garden seeds. 

The potent little seeds which 
burst into vegetable and flower 
gardens for the farmer's wife are 
also potent in sales possibilities for 
the dealer and bring a sizeable 
aggregate of extra dollars into the 
cash register. Many feed stores 
have found this true from practical 
experience. 

Farmer Jones visits the dealer to 
buy his field varieties and is fre- 


can be made in garden 


quently accompanied by his wife. 
What is more natural for Mrs. 
Jones than to think of her garden 
while her husband is discussing 
his large scale crops? Hers is the 


“GORTON'S OFFER 


you A TO 
, CHOOSE FROM! 


GORTON - PEW 
FISHERIES is perhaps 


SUPER A 
3000 & 


the only manufacturer 
who can offer 


fit his local conditions. 


4949 Vincent Ave., S. 


PLETE LINE OF VITAMIN PROVED 
COD LIVER OILS! They alone in all the industry make 
it possible for the feed dealer to SELECT an oil that will 


It is obvious that not every dealer has the same manufactur- 
ing problems and Gorton’s, to solve this, present not ONE 
oil which they would have to sell to all and sundry—but 
THREE vitamin proved, live animal tested products; each 
with a different vitamin potency, each with. a different cost. 


Gorton’s, the oldest and largest fisheries in America, offer 
you three guaranteed oils—you make the selection! 


Make Your Next Order A Gorton Oil! 


For further information on any of these products 
write the representative listed below. 


E. F. MORRIS 


Distributor of Gorton’s Oils in Minnesota, Wisconsin, Iowa, North and South Dakota. 


Walnut 5921 


MINNEAPOLIS, MINN. 


A 


0 
you A COM.- 


, showing, 1. Variety; 2. Stock Num- 


Seeds 


task of supplying the family table 
with vegetables and beautifying 
the home grounds with flowers and 
lawns. 

Alert feed dealers realize this 
and many of them have set aside 
one corner of their store for a dis- 
play of garden seeds. These may 
not necessarily be enclosed in 
multi-colored packages such as the 
housewife finds in ten-cent stores. 
Like her husband she likes to run 
her fingers through the seeds and 
get a first hand glimpse of what 
she is buying. Bulk displays in 
open packages, therefore, have a 

“sales appeal” advantage. Pur- 
chases in this case are made by 
the ounce or pound—and the mar- 
gin is good. One well-known seed 
house which makes a specialty of 
garden varieties cites these figures: 

Beets, for instance, can be bought 
at 25 cents per pound and sold at 
75 cents; cabbage at $1.00 a pound 
and merchandised across the coun- 
ter at $2.50 to $3.00 per pound; 
cauliflower bought at $10.00 to 
$15.00 per pound and sold at $2.00 
to $3.00 an ounce; radish bought at 
25 cents and sold at 75 cents; spin- 
ach obtained at 12 cents and sold 
at 25 to 30 cents, and so on. 

With the present efficient means 
of communication, the feed mer- 
chant could put in a conservative 
stock to begin with and order out 
as he needs it. This would elim- 
inate unsold goods on hand and 
losses. 

By cooperating closely with the 
various state experimental stations 
and other authorities the sincere 
seed grower and dealer knows ex- 
actly which varieties the market 
grower wants for his particular lo- 
cality, thus eliminating any guess- 
work on the part of the buyer and 
seller. 

To get a good basis for a really 
worthwhile seed department the 
feed dealer should purchase seeds 
furnished under seal with the tag 
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HERE is a funnel- 
shaped electrically 
lighted gadget which 
you can easily make 
yourself and which will 
help attract attention 
to your seed window. 


ber; 3. Strain; 4. Year and Germi- 
nation; 5. Date Tested. 

Any reliable seedsman is willing 
to furnish this information and for 
a slight additional charge the feed 
dealer can have the seeds put up 
in smaller packages for easy dis- 
tribution. This does not necessarily 
mean the kind of packets found in 
any five and ten cent store, drug 
or department store but individual 
packing indicating the quality of 
the contents. These would be the 
kind that could be supplied to the 
market gardener, large shippers 
and growers for either the canning 
or pickling industry or kraut man- 
ufacturers. Such prospective cus- 
tomers can be found in the locality 
of practically every feed dealer. 

City as well as farm housewives 
furnish excellent possibilities for 
sales. One Michigan feed dealer 
catering to this type of trade did a 
volume of $1500 in one season and 
has set $2,000 as his quota for this 
spring. He followed the practice of 
selling the seeds in bulk. 

A Wisconsin feed dealer consid- 
ers his garden seed department 
the most profitable in his store. 
“We parcel out thousands of dol- 
lars’ worth of seeds in small lots 
in our community every spring,” 
he says. "And the profits we make 
are equal to or better than any de- 
partment we have conducted to 
date.” 

In addition to handling field 
seeds (which most progressive feed 
dealers do) why not look into. the 
profit possibilities of garden vari- 
eties? Your's is the logical place 
for the farm as well as the city 


trade to obtain this service. 

® E. W. SANN, formerly associated with 
the Mitchell Advertising Agency, Minneap- 
olis, has announced the formation of his 
own company. He will operate under the 
name, E. W. Sann and Associates, with 
headquarters at 402 Plymouth building, 
Minneapolis. 
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@ H. L. HAMMOND, Charles M. Cox Co., 
Boston, is convalescing at his home after 
undergoing treatment at a hospital. 

@ BARNETT S. GOLDING has opened two 
new feed stores, one located at Riverhead 
and the other at Eastport, N. Y. 

- -— 

@ Cc. R. HASTER and P. H. Blom, animal 
feed and fertilizer department, Cudahy Pack- 
ing Co., recently called at Milwaukee on 
business. Mr. Hasier is located at the, firm's 
Kansas City offices, while Mr. Blom makes 


@ GENERAL FEED & GRAIN CORP., One- 
onta, N. Y., has been formed with A. J. 
Thompson as general manager. 

- 
@ A.J. GALLAGHER, for ten years manager 
for the Newsome Feed Co. at Kansas City, 
is now head of the Missouri Farmers’ Asso- 
ciation Grain & Feed Co. Jim Vaughn has 
been appointed assistant manager. 

@ OTTO F. BAST, Minneapolis, president of 
the Grain & Feed Dealers National associa- 
tion, underwent an operation January 20 for 


his headquarters at St. Paul, Minn. 


@ HARTFIELD FEED MILLS, Hartfield, N. Y., 
were destroyed by fire, January 28. Loss 
was estimated to be $3,000 by Harry Fran- 


cis, the owner. 


the removal of his appendix. 

- - 
® HAWKINS BROS. MILLING CO. elevator 
and warehouse recently constructed at 
Ozark, Mo., were destroyed by fire Janu- 
ary 16. Loss was estimated at $50,000. 


What aWhale of a Difference 


Makes! 


MAN AMAR — Nature’s 
protein-minerals from the 
sea will add “MORE 
POWER” to any ration. 


If Livestock and Poultry ranged on 


the Sea-bed, they wouldn’t need AR 
MANAMAR 


PHILIP R. 


Let Power” 
Help Boost Your 


PROFITS! 


@ To be really successful in the Feed 
Business you need rations that are built 
on a foundation of pen and feed yard 
performance made possible by Research 
and Laboratory work. 


@ The makers of MANAMAR maintain 
one of.the most progressive Research Lab- 
oratories in the world. This laboratory 
service is available to every manufacturer 
or feed merchant handling MANAMAR 
FEEDS. Rations made on the MANAMAR 
Formulas are proven profit makers for you 
and for the feeder. MANAMAR will add 
the Power and Strength of the Sea to your 
feeds. The superior performance of MAN- 
AMAR Feeds has helped hundreds of feed 
manufacturers to greater success. 

@ Find out now about the MANAMAR 
tested Sales Building Plan which helps you 
build your own feeds, your brand, your 
name in your own trade area, over all com- 


petition. Write today for complete FREE 
details. 


PARK, INC. 


Dept. FB-2, 608 South Dearborn Street, Chicago, Illinois 
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urge legislation to curb 


who ruin home town trade 


N urgent appeal to the pub- 

lic to support legislation that 

will regulate itinerant truck 
operators has been issued in pam- 
phlet form by the Associated Pro- 
ducers & Distributors. This is an 
organization sponsored by cham- 
bers of commerce, farm and coop- 
erative organizations and trade or- 
ganizations of grain, coal, lumber, 
hay, feeds and seeds, etc., inter- 
ested in just and equitable high- 
way transportation and merchan- 
ing practices. The pamphlet reads: 

“A danger so real it has become 
a menace threatens the future of 
virtually every town and hamlet. 
The menace is a new form of mer- 
chant, aptly termed gypsy peddler, 
itinerant, or roving trucker. 

“His is a hit-and-miss business; 
he travels our highways by truck 
buying and selling where and 
when he pleases. He deals in no 
one single line of merchandise. 
Within his scope are found grain, 
coal, lumber, hay, fruits, vege- 
tables, seeds, commercial feeds, 
hardware, drugs, groceries, cloth- 
ing and other commodities. His 
business operations affect every 
business in your town. 

"In virtually every state the rov- 
ing trucker is responsible to no one 
in authority. He is a trucker and 
the only regulation binding him 
deals only with trucking, but there 
is no restraint on his activity as a 
merchant, or dealing in the com- 
modities he buys and sells. 

“He evades, in most instances, 
every tax a legitimate merchant 
must pay. He contributes very 
little, if anything, to your com- 
munity, and too often, leaves in 
the wake of his vagabond buying 
and selling operations, defrauded 
and swindled citizens — short- 
changed, short-weighted, the hold- 
er of products sold by misrepre- 
sentation, or bad checks given in 


payment for merchandise pur- 
chased. 
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“Your local established merchant 
must wait in his doorway while 
you permit taxes and civic obliga- 
tions to be assessed against him. 
He isn’t busy; there are no cus- 
tomers. He has plenty of time to 
watch his unregulated, nefarious 
competitor undermine prices and 
sell from the end-gate of his truck 
without thought of consequences 
and without the necessity of add- 
ing the item of taxes to the sales 
price of his merchandise. 

“Meanwhile, your local mer- 
chant’s stock gathers dust. Reflect- 
ing on the past, he wonders wheth- 
er it was worth while to serve his 
community all those years—carry- 
ing a stock of goods ample for 
your needs, having a part in civic 
betterment, donating to your chari- 


ties and extending the helping hand 
of credit during times of stress. 

“Your local merchant wonders, 
too, about the future. How much 
longer can he and his neighbors 
up and down the main street of 
your town withstand this unregu- 
lated tramp trucker competition. 
He asks himself this question: ‘Can 
I continue to compete with this 
vagabond merchant?’ 

“Too often his answer spurs him 
to action. He ‘folds up’ and anoth- 
er ‘for rent’ sign is placed in the 
store that once was part of a busi- 
ness center. Another step toward 
the ruination of your community 
has resulted. 

“But the gypsy trucker continues 
to do business from the back-end 
of his truck. Unregulated, unafraid, 


Down on the 


FARMS are operated as a hobby by many members of the feed industry who want to put the 
ideas they preach to others into practice. Above is the dairy herd and barn on the farm 
owned by Guy E. Hillier, manager feed department, Penick & Ford, Ltd., Cedar Rapids, la. 
Do you operate a farm too? Let us have a picture of it. 
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shar, unconcerned about the 
bui'-ing of ‘good will,’ evading 
tax«; and other costs, he continues 
to “ish out’ the particular products 
he .as to peddle. If his dishonesty 
plc-es him in ill-repute in your 
tov, he merely moves his stock 
of goods in his truck to a nearby 
town and again plies his trade. 

“A community solely at the 
_mercy of the gypsy or roving 
trucker is headed for disaster. It is 
a definite sign of disintegration 
when, one by one, your old estab- 
lished tax-paying, community-sup- 
porting businesses are forced to 
quit because of unfair, unregulated 
competition. 

“Many communities already find 
themselves dependent solely upon 
what irresponsible, unregulated 
truckers bring to the market square 
to sell. Too late the citizens of 
these communities realize the dam- 
age they have permitted to be 
wrought to not only themselves, 
but to their investments in homes, 
schools, churches, and above all, 
their community life. 

"In most states there remains a 
total lack of regulation of the 
aypsy, itinerant trucker. Control of 
this type of tramp merchant, 
through legislation will be sought 
through your legislature. Your rep- 
resentative and senator have it 
within their power to halt the dan- 
ger that is an outstanding menace 
to the small community life of your 
state. 

“Control measures in keeping 
with those under which your home 
town merchants operate must be 
adopted and it is within the power 
of your representative and senator 
to see that it is done. 

"In plain language, if the roving- 
peddler that threatens your com- 
munitv is to be regulated, you and 
your home town merchant must 
demand the enactment of leaisla- 
tion with the following provisions: 

"1. Reauiring every gypsy, or 
itinerant truck-peddler to secure a 
license to operate as an itinerant 
merchant. The necessary registra- 
tion will make it possible for the 
assessor and the tax collector to 
find the gypsy and give the state 
a degree of control over him. 

"2. Reauirina an occupational 
license with a fee of $100 for the 
Drivilege of doing business as an 
itinerant merchant and using the 
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state’s highways for the purpose of 
gain. 

“3. Requiring a surety bond to 
insure the payment of taxes, in- 
cluding sales taxes. 

“4, Requiring a surety bond to 
indemnify the public against fraud 
and misrepresentations by the itin- 
erant merchant. 

“5. Requiring public liability in- 
surance to insure payment of dam- 
ages for personal injuries and 
property damage due to the neg- 
ligence of the itinerant. 


“The proposed legislative meas- 
ures to regulate the gypsy peddler- 
trucker exempts the following 
classes: 

“1. Farmers hauling and selling 
products produced by them. 

“2. Merchants hauling commod- 
ities to or from an established 
place of business. 

“3. Trucks operated for hire. 

“4. Persons hauling goods for 
their own consumption or personal 
use. 


(Continued on Page Forty-nine) 


DO YOU WANT 
MORE SALES? 


If so, Aready’s Merchandising Programs, excellent 
service, cooperation and hi-quality feeds will help 
increase your sales and profits. 

Arcady’s 1939 spring mash program is a “winner”. 


This program has been tested and proved. It will 
get new customers and help hold the old ones. 


Aready Feeds are laboratory-tested, uniform and 
dependable. 


223 


ARCADY FAR 


Ww. 
Chicago Jackson 


Mail coupon today for details. 
No obligation, of course. 


MS MILLI 


CO., Dept. B, 


Illinois, 
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(Continued from Page Twenty-five) 


tor-trailer outfit with 12-ton capac- 
ity, two International trucks and a 
Chevrolet pick-up job. Quick deliv- 
ery to customers is one of the hard 
and fast rules. 


Customers find it easy to load, 
unload or park their cars and 
trucks at McKee’s. Located on a 
corner, there is a full half block of 
parking space along the side of 
the building. The driveway goes 
through the building with outlet 
on adjoining streets. The grain 
dump and inside loading dock are 
particularly appreciated during 
bad weather. Equipment consists 
of up-to-date machinery which 
quickly handles mixing, drying 
and loading. The dry mixer is kept 
busy most of the time. On the wet 
molasses mixer is a heating attach- 
ment which is used in cold weath- 
er. Formerly, the plant was pow- 
ered with steam so the boiler has 
been retained for heating the build- 
ing and the molasses mixer. 

The neatness of the organization 


| MORTON'S SALT | 


Tn) 


MILWAUKEE 


Highest Quality 


Prompt Service 


SALT COMPANY 
WISCONSIN 


throughout is impressive. One of 
the interesting things in this regard 
is the attractive little conference 
office just off the general office. 
It looks more like the conference 
room of a bank with its Celotex 
trimmed ceiling, mahogany desk, 
comfortable chairs and clean floor. 
And, speaking of neatness, it was 
also interesting to see the manner 
in which feed is piled in handy, 
business-like rows. 

On the highways leading into 
Muscatine are big roadside signs 
featuring the McKee Feed & Grain 
company’s business. There are no 
signs anywhere in that county 
which are more impressive or 
larger. Farmers on their way to 
town are sure to read these signs 
which are placed at such good 
points along the road. 

The members of the McKee or- 
ganization are vitally interested in 
the affairs of feed dealer organiza- 
tions. Ransom McKee has taken 
an active part in the organizing 
and functioning of the Independent 
Feed Dealers of Iowa, and served 
as a director for several years. 


fi 


proposition. 


and “cash in” on the big repeat business 


that comes with selling this better fertilizer. 


Made of highest grade 
materials properly bal- 
anced. A money maker 
under any crop. Packed 
in the modern clean, easy- 
to-handle 80 Ib. Handi- 
wate Paper Bag or 125 
Ib. burlap bags, as you 
prefer. Write for dealer’s 


DARLING & COMPANY 


4201 $. ASHLAND AVE. e CHICAGO 


ILLINOIS 

Manning hatchery, Brussels, is planning 
to open a feed store. 

Oliver Witt held a grand opening for his 
new feed store at Highland, January 20 and 
21, and was host to hundreds of customers. 

Officers and directors of the Illinois Seed 
Dealers association were re-elected at the 
annual meeting held January 26. They in- 
clude Earl Sieveking, Bloomington, presi- 
dent; Charles Clark, Chicago, vice presi- 
dent; W. G. Kelly, San Jose, secretary, and 
Oscar Mountjoy, Atlanta, treasurer. 

Victor Wood has opened a feed store at 
Mahomet. 

Frank Winkler who operates a feed busi- 
ness at Toluca has opened a branch station 
at Magnolia. 

Ed Ernst is planning to open a new feed 
and seed store at Shelbyville. 

T. M. Young has purchased the interests 
of his associates in T. M. Young & Co., feed 
and grain firm at Pawnee. No changes in 
the organization’s name or its policies are 
contemplated. 

William A. Conklin, retired feed and coal 
merchant, Urbana, died at a hospital Jan- 
uary 19 following a lingering illness. He 
was 92 years old. 

Simpson's Champion feed store has 
opened for business at Bloomington. 

Barrington Flour & Feed Co., Wauconda, 
sustained a loss of $2,000 recently when 
fire damaged its plant. 

@ HARRY WICKARD has purchased the 
Thomas Feed Co., Greenfield, Ind., formerly 
known as the Arnold feed store. 


EASY HANDLE 
PROFITABLE SEL 


® Get the sale of Darling’s Soil Builders 
started in your territory (if still open) 
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— baby chicks 


(Continued from Page Twenty) 


average of 209,099 per plant. The 
1937 average was 210,585, yet 1938 
was considered a better year. 

The average price for light 
breeds for 1939 in this area is 
$8.47¥%2 per 100. The 1938 average 
was $8.30 per 100. The price re- 
ported for heavies is $9.13% per 
100 compared to the 1938 price of 
$8.90. Of the total, 27 hatcheries 
report increased advanced book- 
ings over last year, 58 show the 
same, six indicate less and 18 
failed to report. 

The Eastern outlook is impres- 
sive. Reports from hatcheries in 
Pennsylvania, Rhode Island, New 
York, New Jersey, New Hampshire, 
Maryland, Maine, Delaware, Con- 
necticut and Vermont reflect a con- 
viction that 1939 holds a great deal 
more than its predecessor. 

The total hatching capacity for 
1939 as reported by 47 plants is 
4,656,048 baby chicks. Nine plants 
report a total increase of 128,360 
chicks with 38 indicating that they 
would show no increase over last 
year. 

Chick sales in this area for 1938 
as reported by 41 hatcheries were 
17,706,830 chicks. Advance book- 
ings through April 30 total 2,906,- 
705 chicks. 

The only slightly pessimistic note 
from this section comes from parts 
of the New England states where 
the farmers and poultry raisers 
suffered losses due to recent hur- 
ricanes. 

Right now is the time for enter- 
prising feed dealers to load their 
guns for the chick season. Line up 
with a reliable hatchery, take or- 
ders for chicks from your custom- 
ers and carry a diversified line of 
poultry feeds. After the chicks are 
delivered, induce your customers 
to buy your poultry feed and then 
follow up vigorously to see that 
Mr. Customer not only starts his 
chicks on your feed but also keeps 
them on it throughout their cycle. 


NEW EXCHANGE HEAD 
Robert Lee Early, vice president, Early & 
Daniel Co., feed manufacturers, Cincinnati, 
Ohio, was chosen president of the Cincin- 
nati Board of Trade at the recent annual 
election. He succeeds Elmer H. Heile who 
held the position for the past three years. 
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@ DR. A. J. PACINI, head of the’ specialties 
division, Archer-Daniels-Midland Co., Minne- 
apolis, was agreeably surprised on his 
birthday, January 22, when he was called 
on the telephone and a pleasant feminine 
voice sang the words of “Happy Birthday” 
to him. He discovered later that the idea 
was a new service inaugurated by Western 
Union and strongly suspects that the insti- 
gators were his son, Albert, and other mem- 
bers of his staff. 

@ NAGEL PRODUCE CO. feed plant, Doyles- 
town, Wis., was badly damaged by fire, 
January 29. 

@ MARKET MILLING CO., Schenectady, 
N. Y., sustained a loss of several thousand 
dollars when fire damaged its plant, Feb- 
ruary 2. 


@ W. J. BROWER, president, Brower Mfg. 
Co., poultry equipment manufacturers, 
Quincy, Ill., left January 10 for a combined 
business and pleasure trip to Florida. Mrs. 
Brower is accompanying him on the two- 
month trip. 

@® GEORGE F. OBRECHT CO., Baltimore, 
Md., has filed plans for the construction of 
a new 200x70 ft. building. The firm will 
move its feed mill into the new quarters 
when the structure is completed and addi- 
tional machinery will be installed. 

@ “SHORTY” FUNK has been appointed 
head of the new hatchery service depart- 
ment established by the Consolidated Prod- 
ucts Co., Danville, Ill. Announcement of the 
added service was made with postal cards 
bearing Mr. Funk's picture. 


PIONEER CONCENTR 


Every day more and more feed buyers 
are looking for this emblem. 


That is why the Master Mix Franchise is 
a valued business asset. Thousands of 
progressive feed dealers realize the truth 
of these statements. 


Some of these dealers use Master Mix 
Concentrates and Master Mix formulas 
to make their own feeds. Others sell 
Master Mix Complete Feeds . . . A Com- 
plete Line to Meet Local Conditions and 
Local Competition. 


Vv 


Your request will bring a courteous rep- 
resentative who will be pleased to explain 
the Master Mix Franchise in detail. 


- 294 OLD FIRST BANK BUILDING | 
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CAREFULLY SIFTED 


FOR FEED VEALER CONSUMPTION 


JUST TOO BAD 

Feed Dealer: ‘So you desire to become 
my son-in-law?” 

Young Man: “No, I don't. But if I marry 
your daughter, I don’t see how I can get 
out of it.” 

POINTED POEM 
You may talk of signs of weather, 
Of coming days you may sing; 
But when you sit on a good sharp tack, 
It's an early sign of spring. 

A good sport is one who will always let 

you have your own way. 


YEAH, WHO ELSE? 


Miriam: ‘Mabel accepts kisses from 
strange men.” 
Eleanor: “Well, what other kind would 


she get them from?” 
NEEDS AN AUDIT 

Mrs. Feed Dealer: ‘Tell me, dear, am I 
as dear to you now as in the days before 
we were married?” 

Feed Dealer: “Can't say. I didn’t keep 
an account then.” 


NEEDED SPECIAL RATE 

Pat: ‘How much do you charge for a fu- 
neral notice in your paper?” 

Editor: “Fifty cents an inch.” 

Pat: ‘Good heavens, me poor brother 
was six feet high.” 

REASON ENOUGH 

Feed Dealer: ‘I'd sure hate to sit around 
a banquet table surrounded by congress- 
men.” 

Salesman: ‘‘Why do you have that idea?” 

Feed Dealer: ‘Well, you know how long 
it takes them to pass anything.” 


HEAVY LIFT 
New Groom: “Darling, did you make 
these biscuits with your own little hands?” 
Bride: “Of course, dear. Why?” 
New Groom: “Oh, I just wondered who 
helped you lift them out of the oven.” 


GOOD SUGGESTION 
Charlie: “How did Joe manage to reform 
that nagging wife of his?” 
Ray: “He bribed the beauty parlor oper- 
ator to tell her that talking caused wrin- 
kles.” 


Better Built Bags— 


CLEANING THE COILS 

First Snake: “Whatja swallow that dog 
for? Didn't you just have a rabbit?” 

Second Snake: “Yes, but I felt like I 
wanted a chaser.” 

WELL DESERVED 

Pat was determined to pass his favorite 
tavern on his way home. As he approached 
it he became shaky but, plucking up cour- 
age, he passed it. After going about 50 
yards he turned. ‘Well done, Pat me bye,” 
he said to himself. ‘Come on back and I'll 
treat ye.” 

SCIENTIFIC WORK 

Judge: “Do you mean to tell me that you 
once held public employment under the 
state as a geologist?” 

Prisoner: “Yes, I made a study of rocks 
for 90 days.” 

GOODBYE, NURSIE! 

Dealer's Son: “Mummy, teacher says 
beauty fades away. Is that true?” 

Dealer's Wife: ‘Yes, darling, I believe 
it is.” 

Son: “Then why doesn't nurse fade? 
Daddy often tells her she’s a beauty.” 

Mother: ‘She'll fade away tomorrow, 
dear.” 

MUTUAL HABITS 

Dealer's Wife: “It was nice of you to bet 
on the horse because it had the same name 
as mine.” 

Dealer: “It had the same habits, too. It 
got there half an hour late.” 


e CLO-TRATE e 


ForRTIFIED Cop LIVER QIL 
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@ There is no need to take chances 
when you use CLO-TRATE to for- 
tify your feeds in Vitamins A and D. 
Potencies are exactly as guaranteed 
and are carefully and thoroughly 
checked in the modern CLO-TRATE 

laboratories. 

@ Order out your supply for the spring poultry 

feeding season now! 


Let Us Quote You Prices On 


Clinton Gluten Feed 

Clinton Soybean Meal Mill Feeds 

Clinton Corn Oil Cake Linseed Oil Meal 
Meal Onyx Dried Grains” 

Clinton Corn Gluten Meal Brewers Dried Grains 

Black Granite Grits Soybean Meal 


ALL GRADES OF GRAIN 


Malt Sprouts 


Consignments Solicited 


STRATTON-GRAIN CO. 


MILW AUKEE WISCONSIN 


BAG FACTORIES - COTTON MILL - BLEACHERY 


TALK asour sacs! 


(Quoted from Customer’s Letters) 


You certainly did a fine job 
* * * If I went into a store 
and saw a bag like that, I'd 
buy it whether there was 
anything in it or not. It cer- 
tainly is a fine looking job. 


WERTHAN BAG CORPORATION 
 NASHVILLE—NEW ORLEANS 


(WERTHAN) 
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— advertising 
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cost ©f gain and production from the ani- 
mals to whom it is fed. Do not, by any 
means, allow literature to lay around and 
accumulate dust and eventually be thrown 
in the stove—a total waste both to you and 
the manufacturer. 

Literature properly displayed in racks or 
hangers is very effective. It helps to elim- 
inate waste and customers help themselves 
to the folders which interest them. A rack 
will not answer your problem of distribu- 
tion, however. Every man in your organ- 
ization should be mindful of passing out 
literature to customers when they come in. 
Maybe they're in with a few bags of grist 
or to buy a sack of salt but, knowing the 
man and what he feeds, you can easily 
pick out the appropriate booklet and give 
it to him with a word of explanation such 
as, “Say, Jim, here is something I'd like to 
have you take home and read. It tells all 
about how you can get money from your 
hens this winter and it has a lot of hints 
on caring for your chickens too!” 

It doesn’t take a lot of time-——the main 
thing is to do it! Not just once in a while 
but make a practice of it every day to 
every customer who comes in. Make a spe- 
cial campaign of it! 

Distribution of manufacturers’ literature 
can also be made by direct mail. It is a 
good idea to enclose a folder with every 
letter or statement going out to your cus- 
tomers. Special mailings of a booklet at the 
opportune time will prove beneficial. 

Every manufacturer is anxious to acquaint 
the greatest number of prospective users 
with his product. In our case it is the farm- 
ers, so mediums most frequently used are 
farm papers and poultry magazines. There 
is a certain responsibility that rests on you 
to help make these ads produce results. 
After all, it is to your advantage as much 
as the manufacturers’, as every sale made 
by you, as the result of the ad, means a 
profitable transaction for you. 

How can you do this? Tie-up! And again 
your local newspaper offers you the me- 
dium by which you can do this most effec- 
tively —by running ads made up by the 
manufacturer that have a direct relation to 
the advertisement in the farm papers or 
magazines. These tie-up ads have very 
good copy, but are flexible so you can 
change them, if necessary, to fit your own 
particular situation. Tie-up with manufac- 
turers’ advertising can also be made by di- 
rect mail. Reproduce the ad on a mailing 
card and send it out to your select list. 

Another medium of advertising that is be- 
ing used by manufacturers is radio, and 
here is a case where results of the cam- 
paign depend on dealers’ ability and desire 
to tie-in. First of all you should display 
the poster which gives information on the 
kind of program, what time it is on the air, 
and on what station. Next, you should in- 
corporate this information in every ad you 
Tun in your local newspaper as well as on 
every piece of direct mail you send out. 
Then to make the job complete, and this is 
important, you should display the merchan- 
dise prominently. If it is a feed, bring out 
a sack from the back room, or warehouse, 
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set it up in your office or in a place where 
people can see it and you might put a sign 
over it: “As advertised over radio—or sta- 
tion XYZ!" 

Point of Sale advertising is another serv- 
ice which most manufacturers offer. This 
includes posters, cards and displays. Mate- 
rial, when used properly, is helpful and 
completes a well rounded out program. 

Closely allied with point of sale adver- 
tising, are signs. And the manufacturer 
again comes in for support. Identify your 
firms with the product you are selling by 
the use of signs on and around your prem- 
ises. Some manufacturers leave a space 
for your firm imprint on the bottom of the 
sign and this set-up works especially well 
as a highway proposition at desirable loca- 
tions. 


There are any number of angles that en- 
ter into the advertising and selling of feed 
products and other items affiliated with your 
retail business and we could go on almost 
indefinitely discussing motion pictures, slide 
films and movie trailers. They all have 
their place and many manufacturers can 
give you this service. 

The one important point to remember is 
that the manufacturers have lots of material 
which will help you do a profitable job of 
selling —if you'll only make use of it! 

@ CHARLES J. KONECKE, sales manager 
for the feed department, Consumers Import 
Co., Inc., New York, has entered the feed 
brokerage business for himself. His offices 
are located at 555 Summer avenue, Newark, 


CHICK SEASON AHEAD! 


E READY TO CASH IN WITH 
STERLING CuHick MASHES 


Every week-day morning you'll find 
Clellan Card, WCCO’s ace comic, 
hard at work selling Northrup-King 
products. Be a Northrup-King deal- 
er, get the benefit of this promotion. 
Tune in WCCO — 7:00 a.m. 


Minneapolis, 


@ If there’s one time when every poultry 
raiser wants the purest, finest feed his money 
can buy, it’s during the chick-raising season 
ahead. This is your cue to take advantage 
of the name, Northrup, King & Co., and 
the quality and dependability it means to 
thousands of poultry raisers throughout the 
Middle West. Stock Northrup King’s Ster- 
ling Chick Rations, blended and Sitmaad 
with the finest ingredients obtainable and 
granulated to just the right coarseness for 
safe, easy eating. Push the feeds that have 
proved their ability to build better chicks 
and you’ll make bigger profits. 


@ Order in Straight or Mixed Cars and Save 


NORTHRUP, KING CO. 


DEPENDABLE 
SINCE 1884 


Minnesota 


i 
CAN'T BEAT STERLING 
FOR THE RIGHT START! “a 
\ 
] 
a 
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@ VERNON ANDERSON has been appoint- 
ed superintendent of the Dowagiac flour 
mill, Dowagiac, Mich. 


- 


@ F. K. SCHEETS, formerly associated with 
the Kerr Milling Co., Sioux City, Ia., and the 
Cannon Valley Milling Co., Minneapolis, 
has joined the sales staff of the Sims Mill- 
ing Co., Frankfort, Ind. 


® DOYLE KITTLE, who operates a feed 
warehouse at Moundsville, W. Va., has 
opened a branch feed store at Cameron, 
W. Va. 

@ WILLIAM J. OWENS feed store, Peek- 
skill, N. Y., will locate in a new building 
at 906 Main street, which is to be ready 
for occupancy on April 15. 


SUHRCO SEEDS of KNOWN ORIGIN 
Sold Under Seal Only — Each Container Marked with: 


VARIETY —STRAIN AND STOCK NUMBER 
YEAR GROWN— WHERE GROWN 
GERMINATION TEST AND DATE 


There is REAL PROFIT for you in selling SUHRCO PURE 
SEED SPECIALTIES. We are the introducers of — 


DANISH CERTIFIED Bitter-Stuff free Lupinseed for Stock Feed 
and Soil-Improvement. A Revolutionizing Novelty—Ask for fur- 
ther details—genuine only with sealed certification tag. 


24 HOUR SERVICE 


Members: 
UHRCO 
EED THE SUHR CO. A. S. T. A. 
URE S. S. A. 
UCCESS Garden Seed Growers N. Y.S. A. 


135 LIBERTY STREET @ NEW YORK, N. Y. 


e@ B. R. McMAHON, Irwin, Ia., has leased 
the building formerly occupied by the M. H. 
Beckenierir Implement Co., Manilla, Ia., and 
has established a feed, seed and farm sup- 
ply firm. 
----@--— 
@ RICHARD O. MOORHOUSE, associated 
with his father, O. B. Moorhouse, in the A. 
Moorhouse Co., Glidden, Ia., was married 
January 28 to Miss Thelma Harrell, Fair- 
field, Ia. 
—--— 
INDIANA 

George F. Reidenbach has opened a feed 
store in the New York Central freight depot, 
Bristol. 

Lucas feed store and hatchery has moved 
into a new building at Brownstown. 

Farmers feed store has been opened for 
business by Walter Prentice at Versailles. 

Charles B. Morgan, proprietor of a feed 
store at 648 Northwest street, Indianapolis, 
was found dead at his home January 22. 
He was 54 years old. 

Aaron Mumoaw grist mill, Wakarusa, was 
destroyed by fire January 15 with a loss 
estimated at $7,000. 

Royal Hatchery & Supply Co., Union City, 
has installed equipment to manufacture its 
own feeds. 

Middlebury Grain Co., Middlebury, has 
moved into its new office building which 
was recently completed. 

Farmers Exchange, Inc., has taken over 
the Warren Elevator Co., Warren. Both 
plants will be managed by John Lightfoot. 

Farmers Cooperative Equity Exchange, 
Van Buren, has installed a new hammer 
mill. 


WAUSAU Since 1883 


For Better Spring Business Decide 
Now to Put in a Supply of 


WISCONSIN 


CHICK STARTER MASH 


NORTHERN MILLING CO. 


COAST TO COAST 
GRAIN SERVICE |° 


100 18S. Promotes 761 Chamber of Commerce 
Country Off: 
ountry ices 
eHEALTH Fairmont, Minn. Sioux Falls, S. Dak. 
T Marshall, Minn. Lincoln, Neb. 
Williston, N 
me e V I G oO R n, N. Dak. Sac City, Iowa 
AND COD VER Terminal Offices 
e 
GROWTH Duluth Toledo Omaha 
Wausau, w! Milwaukee Buffalo Memphis 
Chicago Albany Kansas City 
Green Bay New York St. Louis 
Wisconsin Feeds make satisfied poultrymen Cedar Rapids Seattle ih 
and prosperous dealers. Winnipeg, Man. Montreal, Que. 


WISCONSIN 


MINNEAPOLIS, MINN. 


Cargill, Incorporated, Seed Division 


INCORPORATED 


Box 64, Minneapolis 
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GLENN CAMPBELL 


When you go to the Seventh World's 
Poultry Congress next July in Cleveland you 
will undoubtedly be impressed with the im- 
mensity of the undertaking. You will realize 
that there must have been tremendous plan- 
ning and foresight necessary to put over 
such a show. 

And when you are aware of that you 
will understand the immense job which 
Glenn Campbell is handling as president of 
the Seventh World’s Poultry Congress. In 
addition, Mr. Campbell directs the activities 
of the Campbell-Sanford Advertising agency, 
organized in 1924 and of which he is pres- 
ident. Started in Toledo, Ohio, as a small 
venture by Mr. Campbell, the agency has 
grown quickly under his direction until now 
it boasts offices in Cleveland, New York, 
Chicago and Toledo and handles many of 
the leading feed and poultry accounts in 
the industry. 

Mr. Campbell, a great booster for Cleve- 
land, was instrumental in bringing the 1936 
American Legion convention to that city 
and when he learned that the Congress was 
to be held in this country he immediately 
began a concerted campaign to bring it to 
Cleveland. 

Since the day the decision was made to 
hold the event in Cleveland, Mr. Campbell 
has been directing a barrage of newspaper, 
magazine and radio publicity which should 
attract visitors to the Congress from all parts 
of the world. 


@ HOLDINGFORD FLOUR & FEED MILL, 
Holdingford, Minn., which has been closed 
for some time is being put into operation 
again by the Avon State bank, owners of 
the property. 

® EARL WESTENHAVER, Reedsburg, Wis., 
and Roger Chaplin, Lake Delton, Wis., have 
purchased the Meyers feed, coal and imple- 
ment firm, Lodi, Wis. They opened for busi- 
ness February 1. 
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@ UNION COAL & SUPPLY CO. lumber 
yard and feed mill, Union City, Pa., was 
destroyed by fire February 5 with a loss 
estimated at $60,000. 


@ FRED R. MOODY, who operated a feed 
store at Youngstown, Ohio, died recently as 
the result of a cerebral hemorrhage which 
he sustained December 20 when two ban- 
dits entered his store and attacked him. He 
had been in business since 1905 and was 
71 years old at the time of his death. 
* 

@ WILLIAM HENRY HAYWARD, Hayward 
& Co., Baltimore, Md., died February 4 after 
a brief illness. He was one of the most 
active members of the Baltimore Chamber 
of Commerce and served as president in 
1918, 1919 and 1920. 


~ 
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MURPHY’S VIG-0- 


@ H. D. WOODS CO., INC., Derry, N. H., 
well-known grain and feed dealers, have 
purchased the equipment of the Derry Coal 
& Ice Co. and will add the sale of hard and 
soft coal to its present business. 


@ TRUMAN RUSSEL has opened a feed 
store in the Hahn hatchery, Swanton, Ohio. 
® CENTRALIA FEED & FLOUR CO., Cen- 
tralia, Ill., has completed construction of a 
new 34x60 addition which will be used for 
the housing of farm implements. 
@ JOHN L. BOWERS flour and feed mill, 
Johnstown, N. Y., has been purchased by 
the Arthur Hill Co., Amsterdam, which will 
operate the business as a branch. Frederick 
G. Troutwine has been appointed manager. 


by Mixing 
RAY CONCENTRATE 


with Cheap Farm Grains 


All you need is a grinder and mixer — we supply the formulae, 
Vig-O-Ray Concentrate, Bags and everything needed to make 
your plant headquarters for Vig-O-Ray Poultry Mashes — the 
economical result producing mashes that are sweeping the coun- 


try in popular favor. 


You can make and sell complete Vig-O-Ray Starting Mash — 
Vig-O-Ray Growing Mash and Vig-O-Ray Laying Mash. You can 
supply your cutomers with BETTER Poultry Mashes for LESS 


money and make MORE profit. 


Vig-O-Ray Poultry Mashes Popularized 
By Big Radio Advertising Campaign 


Half-hour programs every Saturday night the year ’round on Radio Stations 
WLS, Chicago and WHO, Des Moines cover the entire Middle West telling 


poultry raisers of the economy and better results to 
be obtained by getting their Poultry Mashes from their 


Murphy Feed Dealer. 


This tremendous advertising force has started thous- 
ands using Vig-O-Ray Poultry Mashes and the number 
is increasing every week by leaps and bounds. Don’t let 
this profitable business in your locality g0 to some other 
dealer. Plan now to make and furnish these Nationally 
Advertised Poultry Mashes to customers in your locality. 


Makes BETTER Feeds for Your Customer 
— Makes MORE Money for You 


today for full particulars of our attractive 
Dealer proposition. Plan to boost your 
sales with the BEST Poultry Mash franchise. 


MURPHY PRODUCTS CO., Dept.F.B., Burlington, Wis. 


WRIT 


100 LBS. 
7 MURPHY'S 
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@ FRITCH MILLING CO. plant, Bethlehem, 
Pa., was destroyed by fire January 19 with 
a loss estimated at $100,000. 

@ RAU SEEDS & FEEDS has been estab- 
lished at La Crosse, Wis., by Wilbert Rau 
and was expected to be open for business 
early this month. The firm will operate in 
a new store and warehouse at 16th and 
Green Bay streets. 


@ LOUIS LADER, Avalon Farmers Supply 
Co., Avalon, Wis., returned recently from 
the hospital where he had his tonsils re- 
moved. He is much improved in health. 
—— 

@ JOHN BRUNN, formerly connected with 
the Audubon creamery, Audubon, Ia., plans 
to open a feed and produce business of his 
own which he will operate as the Farmers’ 
Produce Co. 


STEADY 


DAIRY & POULTRY iam 


SANITATION 


HTH-15 is Safer .. 
Easier to Use and 
More Economical 


@ These reasons plus its record of effective- 
ness have made HTH-15 a best seller every- 
where for better dairy and poultry sanitation. 


How HTH-15 is Used 
Being a free- flowing powder HTH-15 has 
many uses as a dry “dust” as well as in solu- 
tion with water. Poultrymen dust birds to 
guard against respiratory diseases. It is used 
to kill germs in drinking water, and HTH-15 
solutions make economical sprays for disin- 
fecting incubators, brooders, poultry houses 
and equipment. 
Dairymen use HTH-15 solutions to 
sterilize all dairy equipment. They pre- 
fer it because it keeps bacteria counts 
lower and is harmless to dairy metals. 
And there’s no loss from lumping, freez- 
ing or container breakage. 
HTH-15 comes in two popular sizes 
with a handy measuring spoon packed 
in each can. Write for full money- 
making particulars, 


THE MATHIESON ALKALI WORKS (inc.) 
sis 60 E. 42nd St. « New York 


Limestone 


Calcium Carbonate 
for Feed Mixing 


U.M.C. Calcium Carbonate 
comes from our Weeping 
Nebraska deposit. 
Pure white—Not off color— 
Over 98% Calcium Carbonate 
—Ground to your specifica 
Submit your samples 


Water, 


tions. 
for prices. 


United Mineral Products 


Company 


Omaha, Nebraska 


Barley Screenings - Barley Chaff 
Always Available 


@ WILLIAM McGREW has opened a new 
feed store in Jacksonville, Ill. 

@ CHARLES ANDREW GRAEF, proprietor of 
the Troy feed mills, Troy, Ohio, died at his 
home January 2 after an illness of six 
months. He was 51 years old. 

@ KELLOGG GRAIN & ELEVATOR CO., di- 
vision of Spencer Kellogg & Sons Co., has 
indefinitely closed its offices at Duluth, Minn. 

@ FARMERS ELEVATOR CO., Gibson, Ia., 
has replaced its lumber yards which were 
recently destroyed by fire. 
@ B. J. BROM and Raymond Brom have 
opened a new feed store at Pella, Ia. 

REINDERS ADDS EQUIPMENT 
Reinders Bros., Elm Grove, Wis., has let 

the contract for the reconstruction of their 
feed mill. The new plant will have 16 proc- 
essing bins and there will be additional leg 
equipment to provide storage to and from 
the bins. The processing machines will con- 
sist of a car shovel for servicing cars to the 
plant, an Eureka grain cleaner, Robinson 
corn crusher, Triumph corn sheller and Eu- 
reka special corn grader and separator. A 
special Rabinson corn cutter and Speed King 
corn cutter will serve the Eureka corn grad- 
er. Other equipment includes a two ton 
Eureka mixer, one ton Rabinson mixer, Pra- 
ter hammer mill, Strong-Scott attrition mill, 
15-ton Fairbanks-Morse scale, Exact Weight 
sacking scale, and special Strong-Scott head 
drives. T. E. Ibberson valves and fittings 
will be used throughout the plant. 


MALT 


SPROUTS 
FEED BARLEY 


Malt Hulls \ 


FROEDTERT 


MILWAUKEE | 
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Feed Plant Is Added 
By Land-O-Lakes 


Prompted by increase in business and a 
desire to be of better service to its cus- 
tomers and dealers Land-O-Lakes Cream- 
eries. Inc., Minneapolis, Minn., has expand- 
ed its feed department and will henceforth 
mcauufacture its own brands. 

The firm has taken on 15,000 square feet 
of additional floor space in the Land-O- 
Lake's building, 2201 Kennedy Ave., N. E., 
and has installed Strong-Scott grinding and 
mixing equipment. The new arrangement 
will enable the company to produce 200 
tons of mash feed per day with facilities 
for car lot, mixed car and truck lot ship- 
ments. 

At present 100,000 patrons are served 
through the organization’s 450 dealers and 
more are expected to be added as a result 
of the expansion program. C. A. Johnson is 
manager of the feed department. 

© @ — 


KING MIDAS VACATIONS 

It's vacation time for sales representa- 
tives of the King Midas Flour Mills, Minne- 
apolis. Chet Cook, manager of the Milwau- 
kee office, left recently for a trip to Calli- 
fornia; A. J. Jarrett who headquarters at 
Oshkosh departed for Cuba, February 3, 
and A. E. Gronlund, Iron Mountain, Mich., 
will return soon from his well-earned rest 
in Florida. 


Employment Bureau 


A complimentary, confidential service — 
address your inquiries to The Feed Bag 


POSITIONS WANTED 
SALES EXECUTIVE — Profit making record in 
actual salesmanship and director of sales staff. 
Willing to work anywhere. Refer to No. 2394, 
The Feed Bag, Milwaukee, Wis. 


SALESMAN OR MANAGER—Salary or com- 
mission. 25 years’ expericence in milling and 
produce business. Age 47, married. Wisconsin 
territory preferred. Refer to No. 2391, The Feed 
Bag, Milwaukee, Wis. 


ASSISTANT MANAGER OR BOOKKEEPER— 
Special training in bookkeeping and higher ac- 
countancy. Ohio or Western Pennsylvania loca- 


tion preferred. Age 33, married. Refer to No. .« 


2039, The Feed Bag, Milwaukee, Wis. 


MILL MAN—Experienced in production of all 
types milk products. Capable and responsible. 
Thoroughly acquainted with mill-wright work. 
ag to No. 1181, The Feed Bag, Milwaukee, 

is. 


DIER CUSTOMERS... 
BIGGER PROFITS / 


You get both with 


ARMOUR’S SUPPLEMENTARY FEEDS 


@ That’s just plain horse sense. Armour’s Supplementary Feeds 
can do a better job for your customers. And that makes them want 
to deal exclusively with you. 

That’s a fact that has been proved by Armour Feed Dealers 
all over the country. Customers have put their stock in market 
shape quicker . .. put on the fine finish and firm flesh that have 
brought better prices. And they’ve given the credit to Armour’s 
Supplementary Feeds. 

That’s why we say, “Switch to the Armour line, and watch your 
store become the‘shopping center’ for feed buyers in your district.” 


ARMOUR’S DIGESTER TANKAGE ... More digestible meat-protein. .. it’s a 


fast-moving money maker. 


ARMOUR’S MEAT AND BONE SCRAPS...Puts dairies and chicken farms on 


a peak production basis. It’s a year-round volume item. 


ARMOUR ano COMPANY 


U. S. YARDS, CHICAGO, ILL. 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS e 


CHAMBER OF COMMERCE BRANCH OFFICE 
BUFFALO, N. Y. MIDDLETOWN, N. Y. 
Distributors of: 
CLO-TRATE C-A WOOD PRESERVER SUNSET BRAND FEED 
Cod Liver Oil fortified in (Carbolineum America) (an exclusively milk product) 
vitamins A and D. Pure, honest, anthracene oil. High in flavin, milk albumen, 


The most permanent poultry 
mite preventative known. 
The only carbolineum guar- 


and milk minerals. 


anteed by affidavit. 
WRITE US FOR FURTHER INFORMATION 


POULTRY SERVICEMAN OR SALESMAN— 
Southwest territory preferred. Salary or com- 
mission. Five years’ experience as hatchery su- 
pervisor. Good references. Age 36, married, 3 
children. Refer to No. 1208, The Feed Bag, Mil- 
waukee, Wis. 


POSITIONS AVAILABLE 
SALESMAN WANTED — Well acquainted with 
flour and feed manufacturers to sell bags. Give 
full details in first letter. Refer to No. 1218A, 
c/o The Feed Bag, Milwaukee, Wis. 


SALESMAN — Opening for man interested in 
handling well-known product as side line in 
northeastern Wisconsin and Michigan. Product 
on market 25 years and second to none in qual- 
ity. Good opportunity for right man. Send com- 
plete information in first letter. Refer to No. 
1228A, c/o The Feed Bag, Milwaukee, Wis. 


_ MACHINERY AGENT — Opportunity for estab- 
lished machinery agent with one of the iargest 
manufacturers of feed mill machinery. Desire 
to make exclusive franchise arrangement with 


an energetic machinery salesman in Minnesota, ° 


Wisconsin, Michigan and New York. Refer to 
No. 139A, c/o The Feed Bag, Milwaukee, Wis 
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You can conscientiously recommend Pearl Grit to your 
customers for increasing egg yields. This fact has been 
verified by many unbiased tests. Pearl 
Grit is the outstanding double purpose 
grit that not —_ furnishes grinding 
material but supplies the calcium car- 
bonate so necessary for bone and shell 
formation. Pearl Grit is inexpensive to 


use, poults do not waste it. eating only 
required amounts. WRITE TODAY. 


Pearl Grit Corporation 
Dept. FB-29 at Piqua, Ohio 


WRITE 
TODAY 
for details and 
prices this 
profitable lime- 
stone ration. 


Tay PEARL GRIT 


FOR GRINDING-FOR BONE-FOR SHELL: 
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Lapp’s Certified 
Mo-Lactas 


A Dried Molasses Residual Concentrate 
for Poultry and Animal Feeds. High in 
Water Soluble Vitamins B and G. 


Certified to Contain 


Vitamin “B” Units per pound 1815 
Vitamin “G” Units per pound 4540 


For Promoting Growth and Resisting 
Disease use 214% to 5% in Your 
Formulas and Watch the Results. 


Write for Details and Prices 


WIE IN CONCENTRATES 


Minneapolis, Minn. Nevada, Iowa 


IN YOUR 


oN COST SOURCE OF VITAMIN A 


Forget mixing troubles— cut your mixing 
costs — insure ample vitamin A content in 
your feeds with Caratone, the new free- 
‘flowing powder. 


Caratone, a carotene product, is nature’s own 
source of vitamin A. It provides vitamin A activ- 
ity as found in yellow corn, carrots, tomatoes 
and leafy plants. Of vegetable origin, and palat- 
able, Caratone not only saves time and cost—but 
definitely adds to the acceptance of your feeds. 


Write for Full Information 
Get the Caratone story now — see how easy it 
is to mix—how easy to handle. Packed in kraft 
lined jute bags, there are no drums to bother 
about — no return charges. 
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EFF LABORATORIES, ert.10 CLEVELAND, OHIO 
“ Carotene Producis by the gramorcar" 


Your customers, too, will appreciate the 
extra values of feeds fortified with Caratone. 
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K Chick Chart 
a@ 

Most farmers are interested in what their neighbors are doing. 
In view of this fact a large number of dealers make it a practice 
of maintaining a blackboard or chart in their stores on which they 
record the number of baby chicks purchased by customers. The 
figures are obtained from farmers making purchases of starter 
mash. An advertisement pointing out the merits of the dealer's 
brand of feed is placed at the bottom of the blackboard or chart. 
After reading the news about their neighbors, prospective patrons 


are often encouraged to buy more baby chicks and feed them on 
the store's mash. 


Easter Work 


An unusual display was employed with success by a Cali- 
fornia feed dealer last spring. Several weeks previous to Easter 
he placed five live rabbits in his window. He had a seamstress 
make jackets for the bunnies and on them painted in red letters 
numerous catchy advertising phrases which boosted the store's 
lines of feeds and other merchandise. Crowds watched the antics 
of the rabbits attired in their unusual garb, and much additional 
business was attracted. On the day before Easter the bunnies 
were given away to boys and girls who wrote the five best slo- 
gans which exemplified the store's service to the public. 


Make a Seed Survey 


During the month of February farmers usually figure out the 
sections of their farm which they are going to plant to certain 
seed. An aggressive Iowa dealer makes it a point to call on the 
larger customers in his territory and to sit down with them for an 
informal chat. In the course of the conversation the subject of 
seeds is brought up, and the dealer obtains an idea of the acre- 
age which the farmer intends to devote to various crops. He jots 
down this information and several weeks previous to the planting 
season sends literature on the necessary seeds with estimated 
costs. This idea resulted in a 100 per cent increase in the dealer's 
seed business. 


Shooting Gallery 


There are some pretty crack shots in the heavily wooded sec- 
tion near a Michigan town in which an aggressive feed dealer 
operates a successful store. So in order to stimulate interest among 
his farm customers he rigged up a shooting gallery in the back 
lot occupied by his building and invited the rural marksmen to 
compete with each other in plopping over a variety of moving 
targets. The person making the best score ete week was re- 
warded with a merchandise prize. 


Window of Specials 


In a feed store in a small Illinois town there recently appeared 
a sign in the window which read: “Buy any item in this window 
for 16 cents with an order of merchandise totalling $12.00. Grouped 
in this display were slow-moving items which usually sold at $1.00 
to $2.00. The idea really induced customers to boost their original 
purchases of feed to the $12.00 minimum so that they could have 
an opportunity to take advantage of some of the window bargaine. 
It also attracted attention to the store and to other items on ex- 
hibit in an adjoining window. 
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ej. ©. MULLANEY, president, J. J. Mul- 
laney « Sons, Sioux City, Ia., has been ap- 
pointed a director of the Grain & Feed 
Deale:s National association. Charles Flan- 
ley, t/anley Grain Co., also of Sioux City, 
has been named to the committee on arbi- 
tration. 


@ COMMANDER ELEVATOR CO., Minneap- 
olis, has taken over the Farmers Wholesale 
Co., St. Charles, Minn. Changes and addi- 
tions are to be made to the feed mill de- 
partment. H. J. Kimling has been retained 
as mnanager. 

oo 


@ WILLIAM L. MURRAY, Russell, Ill., re- 
turned with his wife February 10 after 
spending a vacation in Florida. He trav- 
eled 3800 miles, making a tour of the south 
and inspecting feed stores in that section. 
His coat of tan is the envy of all the 
townsfolks. 


@ VICTOR JAMES GARVIN, president, and 
Cass F. Smith, vice president, Water Type 
Spray Co., Chicago, visited Milwaukee re- 
cently in the interests of their 1939 cam- 
paign on Cow Guard cattle spray. 

--— 


DULUTH OFFICERS 

Ely Salyards was elected president of the 
Duluth Board of Trade, Duluth, Minn., at 
the recent annual election. G. H. Spencer 
was chosen vice president and directors 
named to serve for a three-year term were 
W. W. Bleecher, W. R. McCarthy and W. 
J. McCabe. 


My Dad, and 
his Dad, always 
found OLDS’ 
Old Gold Seeds 
dependable! 


Feed Dealers Find 
Olds’ Seeds Profitable , 


To Feature... 


Over a half century of dependability stands back of your selling of OLDS’ 
Old Gold Brand SEEDS . . . they are easier to sell because they are 
backed by an extensive advertising campaign. You sell OLDS’ SEEDS 
with confidence knowing that they are verified as to origin — and recog- 
nized in the Soil Conservation program. WRITE to be put on our 
mailing list of current market prices. Share in OLDS’ SEEDS profits! 


Certified and Hybrid Seed Corn @ Pedigreed Grains 


L. L. OLDS SEED CO. 


Dept. 21 MADISON, WISCONSIN 


The Key 


to Greater Profits 


@ Our plan is the key that 
has opened the door to great- 
er profits for Mills and Feed 
stores from coast to coast. 

With our plan you use Jersee, 
a high potency product of vit- 
amins A, B, C, D, E, G, fil- 
trate factor, riboflavin factor, 
milk, iodine, manganese, etc. 


Jersee Balancer 


MILK 
MINERALS 
and 
VITAMINS 
A-B-C-D-EéEG 


ECONOMICAL 


@ You use only one-half as 
much Jersee as of other vita- 
min concentrates. 


Write — No obligation. 


THE JERSEE CO. 


MINNEAPOLIS, MINN. 
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Quality ¢ Service ¢ Economy 


For Over 25 Years 


® CALCIUM CARBONATE ® IODIZED CALCIUM 


® POULTRY GRIT ® BARNLIME 
© AGRICULTURAL LIMESTONE 
Quick Service — Straight or Mixed Cars 


WRITE 


Waukesha Products Corp. © Waukesha, Wis. 


FOR FEED MIXING 
TANK CARS - BARRELS - DRUMS 
QUALITY AND SERVICE UNEXCELLED 


E 


NATIONAL 
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@ A. B. SAUNDERS, Saunders Lumber Co., 
Milton Junction, Wis.,. and Mrs. Saunders 
departed recently to spend the winter in 
Florida. 


@ FRANK MILLER, Rudolph Mercantile Co., 
Rudolph, Wis., was in Milwaukee recently 
to attend a convention of hardware dealers. 


@ GEORGE JAGER and Earl Strain have 
purchased the interest of Walter Lowenberg 
in the Batavia elevator, Batavia, Ia. 


@ MILTON WITTIG has joined the feed 
department of the Southwell Grain Co., Buf- 
falo, N. Y. He was formerly associated 
with the International Milling Co. 


MINNESOTA 
GIRL 


QUALITY FLOUR 
for a Quality Trade 


ALSO A FULL LINE OF MILLFEEDS 


Write or wire for quotations 


CAPITAL FLOUR MILLS,"Inc. 


OFFICES: CORN EXCHANGE BLDG., MINNEAPOLIS, MINN 


GOOD BREAD 
FLOUR 


New Disease Book 
For Poultry 


As a part of its new merchandising cam- 
paign, Dr. Salsbury’s Laboratories, Charles 
City, Ia., has issued an attractive and com- 
prehensive book entitled ‘First Aid to Poul- 
try.” 

It contains many features of practical 
value to feed dealers including poultry 
pointers, bowel troubles, colds, bronchitis 
and pneumonia, questions and answers of 
baby chick problems, coccidiosis, fowl pox, 
mycosis, worms, roup and colds, etc. 

Special sections of the publication are 
also devoted to sanitation and ventilation, 
how to vaccinate poultry, disease of turkeys 
and questions and answers on diseases of 
growing birds. The entire book is attrac- 
tively illustrated in colors. Copies may be 
obtained by writing direct to the firm. 


@ WALTER UEBELE, Burlington Feed Co., 
Burlington, Wis., and his son, Ralph, who 
is associated with him in the business, left 
February 11 for a winter vacation in Flor- 
ida. Both were accompanied by their 
wives. 


@ OLMSTEAD grain and feed store, Coun- 
cil Bluffs, Ia., has remodeled its plant and 
rebuilt the front of its establishment. 


@ OLIVER WITT recently completed build- 


MILLS: ST. PAUL, MINN. 


building is 70x30 feet. 
installed throughout. 


HOWELL 
FEED PLANT EQUIPMENT 


@ Everything in equipment and supplies for feed 
mills and processing plants. No matter what you 
need we can furnish it promptly and at prices that 
will save you money. We are manufacturers, and 
distributors of the following well known lines: 


Howell Power Transmission Equipment — Diamond and Unique 
Attrition Mills — Jacobson ammer Mills — Howell Roller 
Mills — Diamond and Unique Batch Mixers—Speed King 
Corn Crushers — Howell, North Star and Sidney Shellers — 
Eureka Corn Crackers and Graders — Waukesha and Caterpillar 
Power Units— Stearns Magnetic Separators —- Howell Com- 
bined Scalper and Magnetic es — Te er Cleaners — 
Expert Clover Scarifiers and Oat Hullers — Howell Ceresan 
Treaters — Soweigh Scales — Calumet Elevator Buckets — 
Gopher and Atlas Belting. 


Complete information and prices on request 


R. R. HOWELL CO. 


MINNEAPOLIS, MINN. 
Established 1879—60 years of service to the Feed Industry 
WISCONSIN REPRESENTATIVE 
R. H. DUNCAN, 678 Main St., Winona, Minn., Phone 2216 
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Take a Load off Your Mind 


NEW Free 


BOOKLET 


TELLS HOW 
TO MIX SMALL 
QUANTITIES OF 


IODINE AND 
MANGANESE 
In Your Feeds Safely at Low Cost 


OR profitable production, poultry and farm animals need 
small amounts of manganese and iodine in their feeds. 
Now you can mix these two minerals in feeds as easily 
as you mix ground limestone. New booklet gives you 
complete information. Write for your free copy today. 


IODIZED CALCITE— potassium iodide of the finest quality 
combined with calcite flour. Mixed fresh to your order— 
no loss of iodine due to storage. 


MANGANESED CALCITE— manganese combined with calcite 
flour in the exact ratio you desire. 


MANIODIZED CALCITE— manganese, iodine, and calcite flour 


accurately combined by a process which eliminates loss 
by volatilization. 


LIMESTONE PRODUCTS CORPORATION OF AMERICA 


Newton, N. J. 
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ing his new feed mill at Trenton, Ill. The 
New machinery was 


a 


Novco Merges Two 


Devartments 


The consolidation of two old departments 
and :.e establishment of a new one have 
been ‘nnounced by Perc. S. Brown, vice 
presicent and executive in charge of the 
vitamin sales division for the National Oil 
Products Co., Harrison, N. J. 

Mr. Brown announced that the former 
wholesale and bulk divisions of the agri- 
cultural department have been abolished 
and combined into one agricultural depart- 
ment. The new department, to be known as 
the advertising and sales promotion depart- 
ment of the organization, has been estab- 
lished to coordinate the advertising, sales 
promotion, publicity and product develop- 
ment activities of the entire vitamin branch 
of Nopco’s business. 


L. M. Brown now heads the agricultural 
department. He has been with Nopco for 
1l years. Ray Ewing, formerly Pacific coast 
manager of the firm, has been named sales 
manager of the department. He has contrib- 
uted many articles on feeds and feeding to 
various periodicals. 


Harold Bell, formerly Southern California 
representative for Nopco, has been made 
sales manager of the west coast division of 
the agricultural department. 


The new advertising and sales promotion 
department is headed by Frank Fader. Mr. 
Fader has been with Nopco for 21 years 
and is credited with organizing both the 
purchasing and farm feed departments of 
Nopco. 


checks—for more and better eggs 


healthier cattle—for finishing off 
fo r hogs faster—for increased milk 
—bigger poultry profits— 


Recommend and Sell... . 


MARBLEHEAD 


CALCIUM CARBONATE 


UNIFORM—CHEMICALLY FIXED 


MANGANESED CALCIUM 


MARBLEHEAD “98” 
PULVERIZED CALCIUM CARBONATE 


‘Sad tized’ with mashes 


tions—easily and u 
and feeds. 


Write for Samples and Prices 


MARBLEHEAD LIME CO. 


160 N. La Salle St. ~- Chicago 
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@ LEINBAUGH feed mill, Mt. Vernon, Ia., 
has opened for business. The new mill has 
been extensively remodeled and was for- 
merly known as the Kirkpatrick feed mill. 

@ LOREN LARRICK has succeeded Jesse 
Markwell as manager of the Farmers Ele- 
vator Co., Elwin, Ill. 


@ E. N. COOK GRAIN CO., Union Mills, 
Ind., recently installed a new Sidney mixer. 


@ LYND GRAIN CO., Lynd, Minn., has been ‘ 
organized with a capital stock of $20,000. Sey 


Incorporators are W. A. Baune and H. D. 
Palin, both of Minneapolis, and F. Gilman ae 
of Lynd. 


NOW! 


Spout Type 
Magnetic 


When remodeling your Elevator or 
Feed Mill or designing a New Plant 


Specify GRUENDLER 


and Automatic Grain Drags. 


To Meet the Budget of Every Feed Producer 


Write For: and Year Out. 
FREE Illustrated Bulletins 
"Highest 
Quality 
for Least 
Established 1885 Cost" 


Grinders, Shellers, Corn Crackers, 
Graders, Batch Mixers, Molasses 
Mixers, Truck-Dumps, Elevators “ae 


GRUENDLER CRUSHER & PULVERIZER CO. 23% 


“Offices in Principal Cities" 


Moderately Priced! 


Separator 
Choke Up Top Casting THE NEW GRUENDLER 
Relief and Qpen for Superior Whirl-Beater 
oreign 
FEED GRINDER 
Remover 
ee Four Stage Operation and 
uttin 
Double Safety Protection! 
Deposit 3rd. Stage Lar 
1. st gest Capacity of Prop- 
Grinding erly Ground Grist — All 
& material is fed directly 
0 Stage over the entire hammer 
Screening spread, insuring balanced 
MORE mill operation with a life- .- 
; Large, time of service. Ball bear- 
GRINDING =~ Quick ing constructed to take 
z Change 100% overload. Write 
AREA Screens for Information about These 


Proven Mills That Pay 
Larger Returns Year in 


satisfaction. 


ry Our Specialized Service 
for Feed Manufacturers 


As millers of grain specialties 
for feed manufacturers we 
offer you individual, personal- 
ized service which guarantees 


are in the market for any of 
the products listed below let 
us furnish your requirements. Our fast ser- 
vice and quality products make it worth your 
while to buy from us. 


Table Rolled Oats 
Feeding Rolled Oats 
Steel Cut Oat Groats 


Feeding Oat Meal Molasses 
Pulverized and Pulverized and Bolted 
Bolted Oats Screenings 
Whole Oat Groats Steam Crimped Oats 
Steel Cut Wheat Steam Rolled Barley 


FAST SERVICE / 


FRUEN MILLING CO. 


MINNEAPOLIS, MINN. i 


Next time you 


Ground Oat Groats 
Oat Mill Feed 
Oat Mill Feed with 


‘ 
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MINERALIZING 


y FEEDS 


(The RYDE WAY) 
Means More PROFITS in '39! 


@ You make extra profits when you 
mix RYDE’S NUTRITIVE MINER- 
ALS in your own feeds using local 
grains and other materials. 


By building your own feeds from the 
ground up you offer your customers 
feed that is fresher, more palatable, and 
gives better feeding results. 


RYDE’S NUTRITIVE MINERALS 
contain essential calcium from cooked 
and ground egg shells plus other 
health-giving mineral elements. 


Plan now on using RYDE’S NUTRI- 
TIVE MINERALS in your 1939 feed 
formulas! Recommend it to your cus- 
tomers! 


Ryde & Company, 5425 W. Roosevelt 
Road, Chicago, Ill. 


RYDE’S 


NUTRITIVE MINERALS 


For Growth, Health and Production 


FORDS 
HAMMER MILL 


EVERY FEED DEALER NEEDS 
This Fast Grinding Mill 


@ Combines every worth-while 
feature of the most expensive 


mills at a low price. Ali-steel 
throughout . . . electric welded 
... Timken bearings . . . “Never- 
slip” pulley . .. . requires no 
speed jack. No. 6-A, illustrated, 
has 556 sq. in. screen area, strong, 
sturdy, fast-grinding. Nine other 
standard sizes. 


Write for Low Prices 
MYERS-SHERMAN CO. 


1283 E. 12th Street 
STREATOR, ILLINOIS 


Pecos Valley Alfalfa Mill 
NM. 


TRY OUR 


PECOS SPECIAL 


IT’S BETTER 


Your inquiry would be appreciated. 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MEXICO 


GET THE PLUS VALUES 


of IODINE BALANCE 
IN YOUR FEEDS 


The chart to the 
left shows the in- 
creased consump- 
tion of Iodine by 
years for animal 
feeding. Feed 
mixers who have incorporated Iodine 
in their feeds in the amounts approved 
by the Iodine Educational Bureau have 
had something real to talk about— 
and sell. 


Learn all the facts about Iodine balance 
and its effect on feed utilization. Get 
a copy of Iodine’s 7-Point Sales Plan. 
Join the more than 450 feed manufac- 
turers who are now offering Iodine 
Seal-Approved feeds. Write for your 
copy today. Address Iodine Educa- 
tional Bureau, Inc., 120 Broadway, 
New York, N. Y. 


IODINE EDUCATIONAL BUREAU 


120 BROADWAY NEW YORK. N.Y 


@ O. E. WALTERS and Ted Hennekens have 
purchased the feed warehouse at Holcombe, 
Wis., formerly owned by A. Zutter of Chip. 
pewa Falls, Wis. 


MILK PRICE DROPS 

Farm prices of milk in Wisconsin for Jan- 
uary averaged $1.24 per hundred pounds. 
This was 38 cents less than received by 
farmers a year ago. The December, 1938, 
milk price averaged $1.29 per hundred. 
Purchasing power of the Wisconsin farm 
dollar is about 80 per cent of the pre-war 
level compared with 89 per cent a year ago. 


FEED CONTROL BOOK 

The Association of American Feed Con- 
trol Officials has just issued its 1939 book- 
let containing feed regulations and defini- 
tions of various feedingstuffs. L. E. Bopst, 
secretary, announces that copies may be ob- 
tained for 25 cents each by writing him 
direct at College Park, Md. 


Eastern Federation of Feed Merchants, 
Onondaga Hotel, Syracuse, N. Y. 
February 18-19 


Minnesota Farmers Elevator Associa- 
tion, Hotel West, Minneapolis, 
Minn, . . February 21-23 


Ohio Farmer's Grain Dealers Associa- 
mea Waldorf Hotel, Toledo, Ohio 
February 21-22 


Pacific Northwest Feed Association, 
Seattle, Wash. . . February 22 


Society of Grain Elevator Superin- 
tendents of North America, Milwau- 
kee, Wis. . ° . April 2-5 


Miller's National Federation, Edge- 
water Beach Hotel, Chicago, Ill. 
May 9-10 


Missouri Grain, Feed & Millers Asso- 
ciation, Elms Hotel, Excelsior 
Springs, Mo. . . May 25 


Central Retail Feed Association, 
Schroeder Hotel, Milwaukee, Wis. 
ene . June 5-6 


American Feed Manufacturers Asso- 
ciation, Saranac Inn, Saranac Lake, 


. June 12-13 

American Seed Trade Association, 
Fairmont Hotel, San Francisco, 
Calif. . aa . June 12-15 


Ohio Grain, Mill & Feed Dealers As- 


sociation, Commodore Perry Hotel, 


Toledo, Ohio . . June 18-20 
World's Poultry Congress, Cleveland, 
Ohio. . . . .« July 28-August 7 


Grain & Feed Dealers National Asso- 
ciation, Nicollet Hotel, Minneapolis, 


Minn. . . October 2-3 
NATIONAL FEED WEEK, Third An- 
nual Celebration . October 16-21 
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—cypsy truckers 
(Continued from Page Thirty-tive) 


“Your representative and sen- 
ator in the legislature is empow- 
ered to help bring about fair deal- 
ing jor your home town and mer- 
chaxis. 

“Every citizen in every town in 
the state is affected by the oper- 
ations of the tramp-merchants 
which are mostly nefarious, and 
which sap the life blood of your 
community. 

“If you, as a home owner or 
resident in your community want 
to know how true this is, reflect 
for a moment on who pays the 
taxes in your town; who pays for 
your charities, public improve- 
ments, schools, churches, and the 
upkeep of your civic and service 
organizations? 

“Think for a moment! Who built 
your town? Who is paying the 
way? It is NOT the gypsy-peddler 
who is here today — gone tomor- 


TOW. 


/ 


\ 
BAGCO 


ESTABLISHED 1889 


THE GENERAL UTILITY, ALL-CORN CONCENTRATE 


20% Protein 


@ Livestock and poultry rations of all 
kinds contain Buffalo Sweetened in sub- 
stantial percentages. These rations are 
producing milk, eggs, beef and pork eco- 
nomically for the men who feed them, and 
steady profits for the men who manufac- 
ture and sell them . . . . Buffalo Sweetened 
rem” has the right qualities for an all-round in- 
gredient of livestock and poultry feeds and 
is consistently low-priced by comparison 
with other ingredients of less feeding value 
.... Your own line of mixed rations will 
Contains Dextrose— benefit by the inclusion of this old reliable, 
The Food-Energy Sugar all-corn feed. 


100 PouNDS NET 


E QUFFALO 


ETENED 


CORN PRODUCTS SALES CO. e@ New York - Chicago - Kansas City 


BUFFALO wit SWEETENED 


POTASSIUM IODIDE MIX 
An intimately blended and milled combination of 
90% Potassium Iodide U.S.P. with Calcium Carbon- 
ate and Calcium Oxide. Protected by U. S. Patent. 
A stable, very finely divided Powder, bulky and free 
running, thus assuring uniform distribution and a 
uniform ration of Iodine in your feeds. 

Write for Sample and Circular 

CHAS. PFIZER & CO., Inc. 

NEW YORK: 83 Maiden Lane CHICAGO: 446 W. Grand Ave. 


FREDMAN BAG CO. | 
MILWAUKEE, WIS. 
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'SH MEAL... 


© 58/60% Jap Sardine Meal © 55/60% Menhaden Meal 
® 65% Vacuum Dried White Fish Meal 
® 67% Pilchard Meal ® 65% California Sardine Meal 
QUALITY—SERVICE—PRICE. 


For Quotations, Wire— 


THE CHAS. M. STRUVEN COMPANY 


410 National Marine Bank Bldg. Baltimore, Maryland 
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PFIZER 
BAY 
Mowe \TWINES 
4 
BAGS 


DENVER 
ALFALFA 
MEAL 


Green 
Fresh 
Nutritious 


ALL GRADES and GRINDS 


The Denver Alfalfa 
Milling & Products Co. 


LAMAR, COLO. 


Merchants Exchange 
ST. LOUIS 


ROLLED OATS 


Other DEMON Products 


@ STEEL CUT OATS 

@ WHOLE OAT GROATS 
@ FEEDING OAT MEAL 
@ REGROUND OAT FEED 
@® OAT GROAT FLOUR 
@ PULVERIZED OATS 


Des Moines Oat Products 


Company 
DES MOINES, IOWA 


Growers of 


85 


Field and Sweet CORN 
and Seed Corn Hybrids 
oa M 
Swedish Type — Victories 
Columbia Gray 
SEED OATS 
GARDEN SEED 


Write today for descriptive catalog 


the Or MJSEED co. 


GROWERS 
GREEN SPRINGS, OHIO. 


@ WEAVER SALES CORP., Minneapolis, has 
moved to larger quarters at 200 Corn Ex- 
change. 

@ PERRY BUTEYN has been appointed man- 
ager of the Farmers elevator, Brandon, Wis., 
to succeed L. B. Halsey who has resigned. 

® SWIFT & CO. is planning the erection 
of a $300,000 soybean oil mill at Des 
Moines, Ia. 

@ W. J. SMALL CO., alfalfa dehydrators at 
Neodesha, Kan., have announced that they 
will triple the capacity of their dehydrating 
plant at Kansas City, Mo. 

@ OSCAR W. TRAPP, organizer and part- 
ner in the seed and grain concern of Shep- 
hard, Clark & Co., Cleveland, Ohio, died 
January 29. He was 81 years old and a 
member of the Cleveland Chamber of Com- 
merce. 
OPEN NEW OFFICE 

Sprout, Waldron & Co., Muncy, Pa., has 

opened a branch office at 50 Church street, 
New York. David E. Smyth, district man- 
ager, has been placed in charge. The firm 
manufactures flour mill, grain handling and 
feed manufacturing equipment 


@ S. W. WILDER, Cedar Rapids, Ia., grain 
dealer, and former president of the Grain & 
Feed Dealers National association, returned 
recently from a Caribbean cruise. 
oo 
@ MELVIN STALHEIM has opened a feed 
store in the Meyer building, Woodstock, III, 
formerly occupied by Lehman & Son. He is 
operating it under the name Pioneer Feed 
Mills and is handling feeds, seeds, ferti- 
lizer, baby chicks and poultry supplies. 
UNIVERSAL MILLS MEETING 
Universal Mills, Fort Worth, Tex., cele- 
brated its 17th birthday in conjunction with 
its second annual dealers’ convention at 
Fort Worth, January 16 and 17. Speakers 
included Lewis Morley, secretary of the 
American Jersey Cattle club; Rudy Denton, 
president of the Texas Jersey Cattle club; 
Ross M. Sherwood, chief of the division of 
poultry husbandry at the Texas Agricultural 
experimental station; S. M. Reid, head of the 
poultry department at Texas A & M; W. C. 
Homeyer, in charge of Universal Mills ex- 
perimental farm and feed research; A. H. 
Demke, executive secretary of the Texas 
Baby Chick association, and Frank Walsh, 
sales manager for the firm. 


BLACKSTRAP MOLASSES 


@ has same carbohydrate feeding value as corn, pound 
for pound—And. it makes every feeding material used 
more palatable. When you use “Manard Quality” Black- 
strap you get extra nutritive value in your feeds as 
“Manard Quality” contains about 1% less moisture and 
1% more solids than “Standard” Blackstrap. 


JOHN MANARD MOLASSES COMPANY 
NEW ORLEANS 


SAVE? 


time and money by sending your trucks 
to our wholesale feed warehouses. 


CORN DISTILLERS GRAIN 
LINSEED OIL MEAL 
SOY BEAN MEAL 
BUTTERMILK POWDER 
BREWERS GRAINS 
MALT SPROUTS 
and 103 other Feeds 


FEED SUPPLIES, INC. 


West Allis—1637 South 83rd St. 


No. Milwaukee—3328 W. Cameron Ave. 


CEREAL 


GRADING CO. 


MINNEAPOLIS 


Specialize in 
GOOD 
CORN and OATS 
For 
WISCONSIN TRADE 
Prices Right — Service Prompt 
TRY US 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 


Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, MINN. 
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Open 24th Factory 
For Fertilizer 


The !nternational Agricultural Corp., man- 
ufacturer of fertilizers, recently completed 
the ercction of its 24th plant at Chicago 
Heigh*= Ill. The new factory has a capacity 
of 20°90 tons and will enable the firm to 
furnis: shorter hauls and quicker delivery 
of its products in the Chicago area. 

The 24 fertilizer factories operated by the 
International Agricultural Corp. are located 
in 13 states. The firm also owns and oper- 
ates factories for the manufacture of animal 
tankage, sulphuric acid and triple super- 
phosphate in addition to cottonseed oil mills 
and cotton gins. 

e A. M. COOK, president, Syracuse Milling 
Co., Syracuse, N. Y., has announced that 
the firm ceased operating January 1. 

——- 
@ WILLIAM H. SUTHERLAND has been ap- 
pointed sales manager of the State Mill & 
Elevator, Grand Forks, N. D. He was for- 
merly associated with the Pillsbury Flour 
Mills Co. and the Duluth-Superior Milling 
Co. 

@ JAMES WEHR has been placed in charge 
of Howell Milling Co. branch at Bethesda, 
Ohio. 

@ PENICK & FORD LTD., Cedar Rapids, Ia., 
has started work on its corn processing 
plant which will be used for storage and 
manufacturing. The building will cost 
$100,000. 


MYLES 
SALT 


A Grade for Every Need 


specify 
Myles Farmers’ Salt 


and 


Myles 
“Stocklik” Blocks 


Myles Salt Company, Ltd. 
New Orleans, Louisiana 


CHICAGO OFFICE ADDRESS 
Room 1704 360 Michigan Ave. 


Profit by Uncle Sam’s 


He cannot spray 
your customers’ 

ultry houses, 
ut he has rec- 
ommended what 
to use. It lasts 
1 to 3 years. It 
is pure, unadul- 
terated, anthra- 
cene oil carbol- 
ineum—not just “carbolineum”. 
Our C-A wood preserver (CAR- 
BOLINEUM AMERICA) is 
guaranteed by sworn statement 
to be like that recommended in 
Government Bulletins and by 
State Experiment Stations. Prices: 
70c to 90c gal. It can be satisfac- 
torily diluted with used crankcase 
oil, kerosene or distillate. Write 
for delivered prices, samples and 
copy of Quality Affidavit. 

53rd year in the Carbolineum 

business. 


C-A Wood Preserver Company 
6624 Delmar Blvd., St. Louis, Mo. 


— DISTRIBUTED BY — 

C-A Wood Preserver Co., Austin, Texas; 
Sunset Feed & Grain Co., Buffalo, N. Y.; 
E. J. Hayes, Charlotte, N. C.; Magnolia 
Seed Co., Dallas, Texas; E. H. Hughes, 
Greenville, S. C., A. G. Bemmels, Minn- 
eapolis, Minn. ; Barber Laboratories, New 
Orleans, La.; McLeod, Portland, 
Ore.; Coast Chemical Dist., "San Fran- 
cisco, Cal.; A. A. Dally, Seattle, Wash.; 

Shapleigh Hardware Co., St. Louis, Mo. 
and other jobbers. 


of 


VITAMIN STRENGTH 


Feed Mixers! 


VITAMELK, the original 
concentrated all- vitamin 
food, helps you make a 
better-producing line of 
feeds—thrw’ rich reinforce- 
ment in ALL of the veri- 
fied vitamins, plus essential 
rare minerals. 

The VITAMELK Feed 
Sales. Program helps you 
sell more of your own 
brand of feeds, thru’ tested 
sales helps. 

It’s an unbeatable com- 
bination for more profits 
from your feed business! 


Send for Complete Free Details Today 


DAWE'S VITAMELK CO. 


4800 So. Richmond Chicago, Illinois 
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Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran an Middlings 


(Higher in Protein) 


a TENNANT & HOYT Co. 


LAKE CITY, MINN. 


* FOR ACCURATE, DEPENDABLE, 
ECONOMICAL VITAMIN A +~> D CONTENT IN FEEDS 
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Rates: 35c per line; minimum, four lines 
including heading. Figure approximately 
seven average words per line. 


WANTED TO BUY 
23 or 26 inch Leffel Water Wheel with case. 


+ ag MA2391, c/o The Feed Bag, Milwaukee, 
is. 


MILL FOR SALE 
Modern going fifty barrel mill in thriving 
town of 25,000. Will sell at a bargain. Write 
Kerrtown Milling Co., Meadville, Pa. 


MORE EGGS FROM HEALTHY HENS 
UNIVERSAL YEAST in your laying mashes 
keeps the laying flocks healthy, increases pro- 
duction. Yeast is rich in vitamins B and G, and 
digestive ee Write for information. 
CE LABORATORIES 
Minnesota 


Dassel 


MILL FOR SALE 

100-bbl. complete a Wolf system flour 
mill, steam operated. arehouses and grain 
storage doing good business. 4 established 
truck routes throughout agriculture, dairy and 
oultry section, 9 miles from anthracite region. 
-room house, all modern. Apartment, rented. 
2 truck and 6 car garages. Mill and warehouse, 
3 stories and basement. Warehouse for hay, 
straw, charcoal, lime, salt, etc. Private siding, 
Penn. R. R. transit privilege. Feed mixing, own 
brand and custom. Wholesale and jobbing loca- 
tion. Good buy for quick sale. Ill health rea- 
son for selling. Write BM-239, c/o The Feed 
Bag, Milwaukee, Wis. 


HAMMER MILL FOR SALE 
Has 30 h.p. motor—used only short time. Like 
new. Bargain for cash. Write MM-116, c/o The 
Feed Bag, Milwaukee, Wis. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short time. Write 
CD-116, c/o The Feed Bag, Milwaukee, Wis. 


CORN CRACKER & GRADER FOR SALE 

Cutter—grader—polisher—aspirator, one ton 
per hr. A-l condition, guarantee. Write CM-116, 
c/o The Feed Bag, Milwaukee, Wis. 


SALESMEN WANTED — DRY DOG FOOD 
Old established firm with steadily increasing 
business wants dog food salesmen. Good com- 
mission on all orders, including repeats. Can 
be sold as sideline to pet shops, hardware, 
grocery, feed stores, kennels, etc. Our organ- 
ization knows about this advertisement. All 
replies held in_ strictest confidence. Write 
VM-233, c/o The Feed Bag, Milwaukee, Wis. 


ATTRITION MILL FOR SALE 
One 22-inch Sprout Waldron doublehead at- 
trition mill with two 15 H.P. motors, cheap. 
Stop and see run. H. H. Van Gorden & Sons, 
Neillsville, Wis. 


FEED MILL FOR SALE 

With 22 in. Burr Diamond Huller Mill; 1 ton 
Eureka Mixer; 3 ton capacity corn crusher, all 

actically new. Warehouse 30x88 with grain 

ins overhead holding 4 cars bulk grain. An- 
other warehouse 46x96. Both houses on side 
track. Quitting on account of other business. 
Located in the heart of the best dairy county 
in Wisconsin. Write LMP-139, c/o The Feed Bag, 
Milwaukee, Wis. 


WILL TRADE 
No. 3 JB Mill and 50 H.P. motor complete 
with starter, etc., in perfect running condition, 
for larger new or used mill. What have you to 
offer? Write ELG-239, c/o The Feed Bag, Mil- 
waukee, Wis. 


COD LIVER OIL 
SALESMAN wanted to handle complete line 
of cod liver oils as side line. All stren ‘ 
Only those now calling on mixers and millers 
please gh Liberal commission. Write IC-239, 
c/o The Feed Bag, Milwaukee, Wis. 


USED HAMMER MILLS FOR SALE 
Jay Bee No. 3 Humdinger, complete, in fine 
condition. Also used Cracker Jack Jay Bee mill 
in fine condition. Priced to sell. Write WBF-239, 
c/o The Feed Bag, Milwaukee, Wis. 


@ E. O. WILLIAMSON, salesman for the 
Iowa Feed Corp., Des Moines, Ia., suffered 
a basal skull fracture as the result of an 
automobile accident near Melbourne, Ia., 
February 3. He is at a hospital in Marshall- 
town and reported to be recovering. 


Midland Hay & Feed Co. 
Beet Pulp and Millfeed 


220-222 Corn Exchange Building 
Minneapolis, Minnesota 


«FOR FEED CALL” 


“Stormy” 


IOWA FEED CORP. 
Phone 45177 Des Moines, Iowa 


Feeding Oat Meal 
Meat Scraps — Beet Pulp 
Malt Sprouts 
Clo-Trate — Cod Liver Oil 
North East Feed Mill Company 

SOTA 


MINNEAPOLIS MINN 


TRUCK OR CARLOADS 
MEAT SCRAPS 
LINSEED OIL MEAL 
DRIED MALT SPROUTS 
Maney Bros. Mill and Elevator Co. 
MINNEAPOLIS, MINN. 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us if interested. 
Either Prompt or deferred Linseed Meal. 
Save Money. “Stand by Stan.” 
A. L. STANCHFIELD & CO. 
Wholesale Grain and Feed Merchants 
502 Corn Exchange Bldg. Minneapolis 


FEEDSTUFFS 


Both Cash and Futures 


DREYER COMMISSION CO. 
(At it since ’92) 

Merchants Exchange St. Louis, Mo. 

Board of Trade Bldg. Kansas City, Mo. 


Deutsch & Sickert Co. 


741 N. Milwaukee Street 
Milwaukee, Wisconsin 


© Norge Pure Cod Liver Oil 
® Staley’s Corn Gluten Feed 
® Staley’s Soybean Oil Meal 
© Big Chief Meat Scraps 


Grain ¢ Feed « Hay 


FOR 


SOYBEAN MEAL 
LINSEED MEAL 
FEED INGREDIENTS 


as 


TRY US FIRST 


Waterloo MillsCompany 


WATERLOO, IOWA 


BROWER'S W 


Easy Payment Plan 
Starts You NOW! 


Increase profits by mixing 
your own brand of feeds 
from locally grown grains, 
adding the necessary sup- 
lements. Or . . . prepare 


‘od 
introductory 


offer and easy payment plan. 


Brower Mfg.Co. 


Box 2721, Quincy, tll. 


hoadwa 
(tess 


435 N. SECOND STREET 
MILWAUKEE, WISCONSIN | 


We Specialize in 
High Grade Color Printing 


Catalogs and Trade Publications 


CHICK MANGANES 
in Feed Stops PEROSIS 


Add Chick 
Manganese to 
mashes you 
mix and sell. 
Stock Chick 
Manganese for 
those who mix 
their own. It’s 
the anti-pero- 
sis element ab- 
solutely needed in all growing and 
reeding mashes to prevent Perosis, 
Short Legs, Short Wings, Parrot Beak. 
Write for free bulletin and prices. 


CARUS CHEMICAL CO., Box FB-7, La Salle, Ill. 
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Allied Mills, Inc. 16 
American Dry Milk Inst 18 
Arcady Farms Milling 35 
Archicr-Daniels-Midland Co. 13 
Armour & Co 43 
Auditorium Hotel .... 54 
Blatchiord Calf Meal Co 5 
Borden Co. 8 
Broadway Press 52 
Brower Mfg. Co ; 52 
Calcium Carbonate Co. 5 
Capital Flour Mills 46 
Cargill, Inc. .... 40 
Carus Chemical Co. 52 
C-A Wood Preserver Co 51 
Cereal Grading Co 50 
Classified Advertisement 52 
Corn Products Sales Co 49 
Darling & Co. 36 
Dawe's Vitamelk Co. 51 
Denver Alfalfa Milling & Products Co........... 50 
Des Moines Oat Products Co. .........ccccccesesssees 50 
Deutsch & Sickert Co 52 
Dreyer Commission Co. 52 
Duplex Mill & Mfg. Co 53 
Eff Laboratories 44 
Feed Supplies, Inc. 50 
Franke Grain Co 5 
Fredman Bag Co 49 
Froedtert Grain & Malting Co. 42 
Fruen Milling Co 47 
Gruendler Crusher & Pulverizer Co............... 47 
Hiawatha Grain Co. 50 
R. R. Howell Co. 46 
T. E. Ibberson Co 14 
International Agricultural 6 
Iodine Educational Bureau 48 
lowa Feed Corp 52 
Jersee Co. 45 
King Midas Flour Mills 56 
La Budde Feed & Grain Co 54 
Limestone Products Corp. of America............ 46 
John Manard Molasses Co 50 
Maney Bros. Mill & Elevator Oo... 52 
Marblehead Lime Co 47 
McMillen Feed Mills, Inc 37 
Mathieson Alkali Works 42 
Midland Hay & Feed Co §2 
E. F. Morris (Gorton-Pew) 32 
Morton Salt Co. 36 
Murphy Products Co. 41 
Myers-Sherman Co. 48 
Myles Salt Co 51 
Napthole, Inc. 26 
National Food Co. 53 
National Molasses Co. 45 
National Oil Products Co 51 
Northeast Feed Mill , 52 
Northern Milling Co 40 
Northrup, King & Co. 39 
O & M Seed Co 50 
L. L. Olds Seed Co 45 
Oyster Shell Products Corp.........cccccccsccssscssssssese 21 
Philip R. Park, Inc 33 
Pearl Grit Corp. 43 
Pecos Valley Alfalfa Mill Co. .......cssssssssseseesees 48 
Chas. Pfizer & Co 49 
Pratt Food Co 31 
Quaker Oats Co 24 
The Riebs Co. 54 
Ryde & Co 48 
Dr. Salsbury’s Laboratories 53 
Sargent & ‘ 10 
E. R. Squibb & Sons 29 
A. L. Stanchfield & Co. 52 
Stratton Grain Co 38 
Strong-Scott Mfg. Co. 3 
Chas. M. Struven Co 49 
The Suhr Co 
Sunset Feed & Grain Co 43 
Swift & Co 53 
Tennant & Hoyt Co $1 
United Mineral Products Co. ....... 
Virginia-Carolina Chemical Corp. ........::cs:00 22 
Wabasha Roller Mills Co 2 
Waterloo Mills Co 52 
Water-Type Spray Co. 6 
Waukesha Products Corp 45 
Werthan Bag Corp 38 
ite Laboratories, Inc 55 


Firms that spend money to build good will are 
less likely to do anything that might nullify the 
effect of their advertising than firms making no 
such investment, It will pay readers to trade with 
The Feed Bag advertisers. 
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NO-MILK CALF Foop 


Farmers have raised better calves and hogs on No- 
Milk Calf Food for the past 54 years. It is handled 
by more than 1100 dealers who have found No-Milk 
a constant source of profit through satisfied customers. 
You, too, can cash in on the popularity of No-Milk. 
Write today for full information and prices. 


NATIONAL FOOD COMPANY 


D. R. MIHILLS, Prop. 
FOND DU LAC WISCONSIN 


® Grind more feed with this new 
hammer mill. Low operating cost 
.. . better work. 


—wWrite for Details— 
Everything for Mill and Elevator 


THE DUPLEX MILL & MFG. CO., Springfield, Ohio 


SWIFT & COMPANY 
SOY BEAN MILL 


CHAMPAIGN, ILLINOIS 


Manufacturers of 


Are YOUR Customers SWIFT’S 
Thais | SOY BEAN OIL 


@ YOU know that when hens don’t lay well 
at this time of year it’s often because worms 
are preventing them from proper digestion and 


assimilation of feed. 


When customers complain of such “lay-bor” 
trouble, recommend Dr. Salsbury’s Avi-Tone— 
the ideal flock treatment for large round worms 


(ascaridia), and cecal (pin) worms. P ure old 
Tell customers, too, that Avi-Tone is excellent 
for flocks in molt. process 417% 


Stock up now! Display Avi-Tone, and recom- ° 
mend it to all your customers. Dr. Salsbury’s pr otein 


Laboratories, Charles City, Ia. 
guaranteed 
DR. SALSBURY’S 


Phone 
AVI-TON E | 

Wire 
The Ideal Flock Wormer For Prices 
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Your BARLEY 


Brings top prices at Riebs. 


Ship us your next car 
and let us demonstrate 
our reliable and expert 
service. 


THE RIEBS CO. 


Grain and Stock Exchange 
MILWAUKEE WISCONSIN 


ORIBD 


SKIM MILK 


DRIED 


BUTTERMILK 


You can depend on us to 
live up to our reputation as 


“The Milk Man of the North- 


west.” Complete stocks on 


hand at all times. 
PROMPT AND FUTURE SHIPMENTS 


LA BUDDEFEED & GRAIN Co. 


741 N. Milwaukee St., Milwaukee, Wis. 


New ... 20th Edition 
FEEDS and FEEDING 


By F. B. Morrison 


O person engaged in producing or 

handling feeds can afford to be 
without the 20th Edition of FEEDS 
AND FEEDING. It is the greatest and 
most practical compilation of information 
on livestock feeding and nutrition ever 
issued. The new edition has been com- 
pletely rewritten and contains nearly 300 
pages more than the old book, including 
an entirely new chapter on proteins, min- 
erals and vitamins. 


Get your copy of FEEDS AND FEEDING 
direct from The Feed Bag by mailing your 
check for $5.00. For $6.00 we will include a 
year’s subscription to The Feed Bag plus The 
Feed Bag Annual. You save a dollar. Order 


Che feed Bag 


Milwaukee, Wisconsin 


MICHIGAN BOULEVARD 


WHERE 


CHICAGO 


@ The pulse of the city — Michigan Boulevard 
Chicago works ves to the tune of its 
thythmic hum In the most convenient location 
on this famous thoroughfare, Hotel Auditorium 


Provides spacious pleasant rooms, excellent 
service and superb cuisine, at reasonable rates. 


~ WITH BATH From $950 
WITHOUT BATH 
FROM 


MICHIGAN AT CONGRESS 


AUDITORIUM 
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Unnecessary Chances! 


Nearly everyone takes chances which are not really neces- 4 
sary—to save time .. . or trouble... or just for no good —_— 
reason at all. | 
But in manufacturing a high quality, first class feed, you 
really cannot afford this “luxury”. There is too much at 
stake. Every ingredient must measure up to the highest 
possible standard. Especially is this true of the oil added 
for the purpose of supplying definite amounts of vitamins 
A and D. 

CLO-TRATE answers this need. It is a quality product— 
manufactured under exacting pharmaceutical standards, 
rigidly tested in our chemical, physical and biological lab- 
oratories. Nothing is left to chance. 


CLO-TRATE provides dependable vita- 


min A and D fortification for your feeds. CLO-TRATE 


is guaranteed to contain not less : 

min A and 400 chick units of 

batch is tested on both chicks 


N EW ARK NEW JER SEY and rats before shipment. 


FORTIFIED 
IN 
VITAMINS 


} 


You will never 
make a mistake by 
recommending or sell- 
ing a superior article... 
Quality is the surest foun- 


dation for permanent success. 


Highest Priced Flour 
in America 


and Worth All It Costs 


MIDAS MILL 


MINNEAPOLIS, MINNESOTA 


4, 
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‘ 


